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COLOUR IN 


Woman 


FOR YOU! : 
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LREADY this year, WOMAN has sold more full-colour 4 

L space than was sold in the whole of 1951. Now at last, P 
commencing with the issue of May 3rd, WOMAN will be able as 
to offer even more colour pages to its readers and “i 


advertisers. This will undoubtedly increase the attractive- 


ness of this great weekly for women. Some dates are 


available this year and enquiries are invited for 1953. 


A.B.C. WEEKLY NET SALES 


2.164.640 
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To The Editor.. 
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THIS ISSUE— 
New types from 
Switzerland and the 
page 380. 
NEAT WEEK'S isswe will include 
a review of the development of 
transportation ady ertising. 


Germany. 
S.A. 


even ¥ 
narket 
sackcloth in 


per cent 
little 
the 


cove 
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has need to dor 
presence t 
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Dr Netter s 
suggestion 
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revolut 
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Marketing Lists? 


reguiarly paying er £600 
thousand is using either 
wrong ising 


wrong 


ng this 
an en 
similar 


stu mus 
the entire 
are 
Ss would 

aching = the 

> catalogue or 
be avail 

would be 

would be 
addressing and 
any verprinted 
the post 
sand at the 
suggests that 
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1 an agreed excess some stull 
be-defined figure, so —-wastage 
in additiona cent = 8s 
Small as this is in perspective, it 
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sed 
per tf 


Net 
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es the usual 
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ng to pay 
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' ad c t sing costs! 
ROBB HOLLAND 
Director 

ds Posta 
Publicity Ltd 


Plugs On The Air 
BBY sees 

the nds 
evision prog nes 
wed adv ng mes 

We, as advertising 
ild know exactly where 
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Are 


to 
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This was brought to | par 


TWENTY-FIVE YEARS AGO 


ant, 8 1927 


Programme for the year's 
“ne Convention was - 
hat advertising had a tea 
play in the future welf 
t mpire 


used o 
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mal dailies. It st 
ssue of the Daily 
Mail went 
Daily Sketch to 32 
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Mail 


over £11,000 worth of 
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munced that the 
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£40,000 
campaign had 


489 more tons 


t was ann 

a 
selling 2 
trun 


body's 
ise = oof 


Newsprint 

al 
The Sunde 
whe 


of “Splendid 


Maach 6, 1952 


ROE 


OUTDOOR 
ADVERTISING 


LONDON 
174 New Bond Sc. WI 
Regent 6358 


MANCHESTER 
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teeulariy wher P 
showed Eamonn 
shaved by 
history, 


cture Page 
Andrews being 
razors ot 
the programme providing 
4 Magnificent lead-up to the razor 
or shaver used to-day by many 
nen. Not only were the manufac 
turers, Remington Rand, men 
oned by name, but also their 
electric shaver obtained a won 
derful close-up shot lasting some 
seconds 

Will the B.B.C. tell us whether 
their policy is to be “Plugs” or 
No Plugs.” Personally, | have 
a great faith in commercially 
sponsored radio and television, 
but we must know what the 
BBC attitude is to be. 

It 1s mteresting 
there was 
Cola and 
n the 


various 


to note that 
also a mention of Coca 
a display of the bottle 
play which followed, but 
naturally this was intended to 
lend authenticity to the 


story 


more 


ALAN BETTS 


110 New Bond Street, W.1 


B.B.C. Warning page 368. 


—And On The Stage 
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beat 
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wise? 
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other 
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was revived at 

eatre, London The 
in Act Il repeatedly 
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the medicina 
effect 
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tions of an 


See Our 
the Arts 
dialogue 
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still wondering if 


ent piece ol 
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4 twenty-year old the cumu 
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for 
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play's first produc 
very substantial 

BRIAN ROBINS 
of Industry Ltd 
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Fashion parade for leading fashion houses. 
Beauty salon for the best in beauty aids. 


Showroom for fabrics, fine furniture and household needs. 


Shop window for every advertiser with goods to AN A.P. PUBLICATION 
sell to women of discriminating taste 2'6 MONTHLY ae 
and higher-than-average income. PAGE RATE £350 % Re 
9 , 
THE frei OF MONTHLY JOURNALS FOR WOMEN _ 
} ARTHUR BURNETT, ADVERTISEMENT DIRECTOR, THE AMALGAMATED PRESS LTD, FARRINGDON STREET, LONDON, ECA 
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hrom a well-founded and well-respected editorial 


yolicy. emerges a sound. stable circulation 
Pou ; 


vial to the continuity of planned advertising 


\ PUBLICATION can hold a great host of 
readers all over the world only if ats 
editorial content is well-founded and well 
respected: from this editorial mtegrity 
this deep reward there « mMerees the sound 
stable circulation “oO vital to planned 
advertising 

very week THE SPHERE produces a record 
of COPLOCTAPOPARY evetits al home and 
abroad with an authentn wy white hi readers 
ACCEPL as une hallenveable — printed witha 


perfection unercelled anywhere 


PRANA wins ates iistwMeNI MAN AE 


(EMPLE HAR FO 


RAM Hotst 


fi ots ote these favourable CICUMS Lalces 
that many advertisers use THE SPHERI 
some to promote the sale of high quality 
merchandise others to influence a good 
opinion or in an ambassadorial role. to 


further the sale of British goods and 


ervices over tive Contments 


When (Hb SPHERE carries vour advertising. 
the lone life of each copy ensures that tt 
is seen. often many times over, by an 
fluential and responsive audience with 


confidence and with high regard for the 


entire content of a great paper 
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London 
Opinion 


SELLS WITH 
A SMILE! 


b.D.M.A.A. Dispute Ad. Spending Analysis 


“FIGURES DO NOT SHOW DIRECT 
MAIL’S SUBSTANTIAL INCREASE’ 


The estimate of £5 million 
as the sum spent on direct 
mail advertising, published in 
Advertising Expenditure in 
1948 is called into question by 
A. Edward Jones, chairman, 
British Direct Mail Advertising 
Association. 

After congratulating the Adver 
tising Association on sponsoring 
this analysis, compiled by Rodney 
Silverman, which he says is of 
value not only to-day but as a 
foundation for future statistical 
research, Mr. Jones continues 

“Some of our members have, 
however, pointed to the fact that 
in the Statistical Analysis of Ad- 
vertising Expenditure, produced 
in 1948, the estimated figure of 
direct mail advertising was given 
as approximately £12 million per 
annum or 12°9 per cent of the 
total advertising expenditure; 
whereas in the new analysis pro- 
duced by the Advertising Associa 
tion, direct mail advertising is 
shown as approximately £5 
million 


To Correct An 

‘Erroneous Assumption’ 

‘Does this, they ask, indicate 
a substantial drop in direct mail 
advertising? 

On behalf of the B.D.M.A.A., 
| hope to correct what is ob 
viously an erroneous assumption 
The previous figure in the 1948 
book showed direct mail includ- 
ng that proportion of print which 
could logically be estimated to be 
part of a direct mail campaign, 
whereas, if my study of the figures 
s correct, the new figure of £5 
million limited itself to direct 
nail advertising expenditure 
excluding the cost of print 

It will be noted that printed 
advertising matter in Table No. 8 
of the new book is shown at 
£134 million 

It is, naturally enough, diffi- 
cult if not impossible for a re- 
search group to decide how much 


a om oa Ia 


of printed matter is used in direc 
mail advertising, but those of us 
who have spent twenty-odd years 
n the field know that very little 
printed matter is produced which 
is not distributed in-one form or 
another by post It is these two 
figures put together, i.e. £5 million 
On direct mail advertising and 
£134 million on printed advertis 
ing matter, which should be 
added together to a total of £184 
million, if they are to be com 
pared with the previous figures 
from the Statistical Analysis of 
1948 of £12 million 

‘Even the most fervent direct 
mail enthusiast would not, how 
ever, see in this an increase of 
£64 million because a certain per- 


@ Continued on next page 


Publicity stunt of the week 


organ- 

ised by Voice & 1 aunch 
Sewing Week wa 1 hunt b 
000) for needle ir haystack 
Left, the hun Rix he winner 
with the sewing hine prize, and 
W. E. Grist, a and publi 
city manager Singer Sewing 

Machine C« / 


Secret Talks On Paper Supply 


A licensing scheme may be 
introduced to govern delivery 
of mechanical printings from 
the mills to the consumer, 
a Paper Control spokesman 
told ADVERTISER'S WEEKLY. 

Meanwhile, in the face of 
official secrecy as to discussions 
that are now taking place, period: 
cal publishers are anxious to 
know how they will be affected 
the warning which the Minis 


LONDON OPINION keeps whole 
families laughing — AND 
BUYING! See that this light 
hearted monthly with the 


heavy reader response goes on 


try of Materials has issued to 
paper merchants that restrictions 
are likely on the delivery and 
conversion nechanical 
printings 

The Ministry spokesman, who 
declined to reveal the nature of 
the discussions, said Nothing is 
done without consulting the 
people most likely to be affected 

t 0 Norto secretary, 
Periodical Propr Associa 
tion, has declined | ymment 


Value Of Sales 
Training 


Suggestions by representatives of 


he clothing industry as to how the 
Governmen ould help to stimu 
I wiles were criticised at the 
Lewester conference of the Incor 


porated Sales Managers’ Association 
on Saturday by Wallace N. Ormrod 
managing director of Vantone 
Textiles Lid 

lt was no use relying on the 


Government for assistance he told 
his audience of salesmen from all 
Firms must 
rely on their own initiative and 


parts of the country 


resourcefulness 


Charles ( Knights 


make salesmen think for themselves 
It was not a substitute for imagina 
tion and aptitude as so many peopk 
seemed to think 


managing 
director, Marshall Hardy Ltd., said 


th *yyect of sales training was to 
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WHAT WAS SPENT 
ON DIRECT MAIL 


c auc { is @ pity uf iS an un- 
known percentage is distributed 


in direct mail 


has seen 
substantial ‘ asc and a fe 


eme » af nailing house w 


igures 


Prominent persona ’ Newspaper Society on the front bench at the JAC. ¢ t ges * ‘ Ww oa credit 
How Print Costs Could | av. uicuts Ban eee me SS 


EASED bough it be only 1000 letters a 
Be Reduced cen Ne ued by Ye ned ty sms ever com 


- pan n c even dow 
the Minister of Fue! and Power to the small chopkeeners 
The fiest’ productivity conference of the Joint Industrial A tting use of ty for tas i ae 
Council of the printung industry, held at Leamington, recorded adv: ents and ghting § analysis is and although to our 
its «tion that increased productivity was essential to the ~ ; ; : ; , ! ® nind it s a substantial ir 
well-being of our national life iaed ied 7 OEM a — crease in direct mail, that analysis 
higt _ productivity was not simply ee ae , iy dep could st not show the real 
n of every individual work th : p.m figures unless it covered many 
| wed productivity would ng harder but of everyone working (Monda ! asty t isands of small users 
he ‘ } b ena ng » the best ’ sible purpose so _ until Ay 4 To atta t ¢ figures would 
. ' P P econo { > ane wast were voc = 4 the miahe 
° } , ' , i Th ndustry must gladly accept the Officials of ¢ j rts, the M - otis ya ‘ . gh on 
oe Cay ramsnggca ryote TR n of full employment and be = Scottish T Board ! British Siiverman and his associates 
work f } dustry, an ag d ned to safeguard it Railways put { it. last ire to De congratulated in having 
statement tinued Capt. Charles Birchall, leader of week discussed |; he co- Obtained the analysis that they 
I feren ognises that the Lithography Printing Produc rdination of res f Nave 
t are sp { dithculties t y m, said t hat the first step to 
wt it 1 should be giver higher productivity was that man 
oO aay se f any trade nents must put their own house 
, hes 5 odu wider There was a great deal of 
ad : aSeC P 7 for mmproved methods and 
j vity ty Mean insecurity FOr javour of works 
1 This fear tf unem y l ' vessage to the Conference 
, 4 1 pated in ce the Minister of Labour, Sir Walter 
t ns a idy embodied M kton, welcomed the enterprise 
: eementsa between th m which the Jomwnt Industrial Council 
* . oa . and trad had shown im calling together such 


representative conference 


cots of | HARMONY IN 
Each hag opguany PRINT 


I} way to work yoursell R esentatives of both the em- 
« f by mak he p “ and worker side of the 
d ‘ t . ' f ‘ ng industry paid tnbute to the 
afford t Pie-G s x! industrial relations achieved 
TI a within the Printing Trade Alliance at 
A Nir Coun n Prod 4th annual dinner on Saturday 
tivity (> Goyder, chairman and manag 


‘ British International 
“Temporary Shortage ' Co., Ltd., said that it seemed 


dustry was at last beginning to 


\ y hortage ‘ ke to heart the lessons which in 11 the opening of the L_P_A. exhibition in Glasgow ar tors: EL 
ma x f ‘ ach P.T.A. had been learnt in the Yu Lord Pr Sir | r Warren, John Fergus, D. Lindsay Young 
har ! C high tee 14 vears There were no “two 4. M. Sommer Mf N. E. Harris, and Norman McGregor 
ts } d 1 nd | 1 indusiry; there was only 
\ d h w it t d We must try to get away . 

. A, from the falee eutthers of Cap GLASGOW WEI es I. I. P.A. SHOW 
\ . ou 1 Labo The L.1.P.A Exhib f Adver- icy and he assured those 
' { wo | I P.T.A.'s chairman, 3. A. itisine was fo y { the om - 
Prot I ! \“ who is general foreman of th Engineering ( ( y. on It w ) slarly propriate 
‘ , } nun oe i mal Supply Association's Monday. by I iP Sir Victor th t xt m should he seen 
t ker ; . department, clhaumned The D. Warren. wh res G w bhecaus he citv had 
lustry ales W PTA. has never had a strike and dent of the Publi Club of , dt rkhably w th flects 
{ { will Glasgow of tl tro the buyers toa 
{ ' 
Fe ‘ : hy - Acknowledging , ivertis- seller's market. It behoved each one 
t ' yn ‘ : ng of local . \ had of t whether n dvertising 
{ prox yu y . be ° , » bin , commerc or local government, to 
. suction i al sO oO gued . Sir cal g ! mt, t 
- : p.. i »4 - rn = I ip Bl oe Victo c. d that trv our F r ou Er t th “ pe yf currence 
‘ : ar y f <f cf Press did not y t dver of the Bappenings of 1951 
vd - a ! CKS tising. It was q n the E. L. Yule (Osborne-Peacock Co., 
" pro “bs Snags to watch when ordering l d States for a to Lid.) f dent of th Publicity 
" ' } M “ i “ discussed by N. H have an adv ; f ees Club of Glasgow ed thanks 


Blind issistant editor of the 4, hoa tot i 


Menzies 
chairman 
f 


He centre which would house the Exhi- 
Personal experience bition. 


1 0 ‘ srt 4 
press Productivity it ! sults from the blockmakers. himself had 
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World Week For Advertising: 


A.A. Not Taking Part 


MAY CONFERENCE WILL COINCIDE 
WITH INTERNATIONAL SCHEME 
Britain’s Advertising Association will not take part in the 
World Week of Advertising being organised by the International 
Advertising Union from May 5—11. 
Last November the AA's —— . 
decision to give 12 months’ nouce | ‘Financial Times 
was announced ike effect Supplement 
The On Advertising 


5 
ence is being d Brighton That advertising can do much to 
t the essential climate of 


yetic enthusiasm,” pe 

sage contributed by Sir Miles 
wnas, president of the Advertis- 
Association to the “Survey of 
Economics of Advertising,” pub- 


was “purely coincidenta lished as a separate supplement to 
\ mee g the Monday's Financial Times 
Federation of Not merely does Sir Miles 
to be held in : emphasise that advertising, by pre- 
World Week of Advertising It senting goods, services and ameni- 
was to have taken place on May © oy the proper —— can = 
< . wa ae Phd much to promote the eflort towards 
8, 9 and 10, but the dates have 1 hh standard of living or of 


been chang May $, 6 and 7 
cen changed to Ma and social security; he also commends 
so that I Murray M f 


to all big businesses the benefits of 
“advertising internally.” More than 
p service must be given to the 


London) the Interr 


Federation's president principles of joint consultation 
with a British delegation and get Introduced by an article on the 
back in time for the Brighton Role of Publicity in the National 


Economy” by W. Ewart Rumble, 
chairman, executive committee, Ad- 
vertising Association, this 16-page 
supplement numbers leading agents 


Conference 
The World Week of Advertis 


ing was agreed upon at a meeting 


of the International Advertising ind market researchers among its 
Union held in London during contributors, and national journals 
last year’s International Advertis ind agencies in its advertisements. 
ing ( onference 


Aims of the Week are 
ger Nee cera le New Rules For 


advertising helps to increase out Cinema Publicity 


ut and to lower the cost of pro 
, neces now being issued to 


- Lic 
cinemas in Manchester for the year 


PaSING ng standards commencing April | contain new 
To show that advertising saves clauses by the Watch Committee 
hoth great and small concerns which stipulate that posters 
and sketches, synopses, and programmes 
Te n . nsumer cor must indicate the category of the 
fider n vertisine and adver- film, must not refer to the film's 
rive products having been banned clsewhere, or 
i . not passed by the British Board of 
autem Film Censors, and must not depict 


iny scene from a film not passed by 


the Board, or which is not cluded 
vey ae For : th cain of ihe in being 
-A. Conference pohcia 


By arrangement w th the Solus 


Outdoor Advertising Association 

Ltd. W. J. Leaper will be the For Glasgow 

press officer of tt Advertising 

pre ce « ve x ss . "as : 
“inte ° RY er atone ‘ G isgow Transport Committee 


sanctioned advertising in the 


s to be held in Brig! of tram and bus shelters of 


May 8-11 which there are 170 in the city with 
Mr. Le or SO more to be erected 
of the S Th ncome from advertising, 
last July he was assistant genera es ted at £1,500 a year, will go 
secretary of the Advert sing Asso towards me cting the high cost of 
ition ' tenance 
. Tt committee agreed unani- 
m vy to exclude ads. for alcoholic 
” in drinks and football pools 
Sign Appeal Fails in 
An ippeal by New London Joshua B. Powers Ltd. have been 
Electron Signs Ltd. against th ippointed to represent three 
refusal of Coulsdon nd Purley Canadian publications in this coun- 
Council to allow tion of display try—Montreal Star (which has a 
signs at their works buildings in slation of 152,000 copies daily), 
Whvteleafe has been dis d by Weekend Picture Magazine (950,000 


the Minister of Housing and Local weekly), and Family Herald and 
Government Weekly Star (426,000 copies weekly). 


Designed in the form of detachable 
sections for separate exhibition and 


for easy transportation, this display 
stand featuring the Parkinson 
Renown Mark IV ea roker has 
been produced by the exhibition 
design and display livision of 


A. FE. L. Mash & Associates for the 
Ideal Home Exhibition. The centre- 
piece is au animated model cooker 


ADVERTISER'S WEFKLY 


Essay Contests 
re . >. 
Wide Publicity 
Folders and posters announcing 
the Advertising Association's 
Essay Competition on the theme 
“Why I believe in Advertising” 
have been widely distributed by 

the Association 

The folder has been sent to all 
members, including those of the 
Society of Diploma Members of 
the Advertising Association 
More than 1,000 folders have 
heen sent out inserted in the 
Association's Journal and more 
than 400 in the 1.4.M.A. News 

Folders and/or posters have 
been sent to employers of large 
advertising staffs; to the clubs; 
colleges of technology, art and 
printing; and some of the princi 
pal city public libraries Adver 
tussements have been placed in the 
personal columns of some 25 pro 
vincial papers, and stories have 
been sent to various trade 
magazines 


PRESS NEWS & PROSPECTS 


*Herald’s’ Memorial To Bevin 


W. Surrey Dane, chairman of the 
Daily Herald, presented to the 
Trades Union Congr on behalf of 


the paper a complete suite of furm 
ture for the conferenc om m the 

U.C.'s proposed new headquarters 

The furniture is to be memorial 
to Ernest Bevin, who was a director 
of the Daily Herald in addition to 
being an outstanding Trade Union 
leade nd Labour statesman 

At the ceremony at the Connaught 
Rooms, tributes were paid to Mr 
Bevin by Clement Attlee (pictured 


beside W. Surrey Dane), and 


Arthur Deakin, wt pted the 
memorial furniture on behalf of the 
T.U.C. of which he hairman 


Mr. Dane referred Mr. Bevin's 
part in launching |! 


Herald as a mass m news- 
paper in 1930 

He spent 48 week nt of $2 
going up and down the country, 
addressing mecting { enrolling 
supporters. As a resu March 17, 
1930, the sales had sed over- 


night from just over ° “) to well 
over one million a day 


HOUSE ORGAN IN 
THE WEEKLY 
Publication of a works magazine 
as part of a local newspaper is a 
novel venture by Blackstone & Co 
Ltd., of Stamford, manufacturers of 
oil engines and agncultural machin 


Once a month, in the Lincoln 
Rutland and Stamford Mercury 
appears a Blackstone News page 
split into six columns and following 
normal news make-up in 10 point 
and & point Fxcelsior The main 
headings are in Century Bold 

The page ws being produced for 
publication on the last Friday of 
each month by S. H. J. Andrews 
general manager of the Stamford 
Mercury and the chef reporter, John 


Sindall, in onjunction with M 
Prichard Blackstone's director and 
general manager ind Bonney & 


David Ltd., of London, P.R.O.'s to 
Blackstone & Co., Lid 

Blackstone News is, of course 
being produced at the Stamford 
Mercury's usual advertising rates 


Kemsley Dispute: 
Compromise Plan 


Although on Tuesday no final 


acceptance of the proposals had 
been forthcoming from Natsopa 
one of the Unions primarily con 
cerned arrangements are going 


shead for printing the whole of the 
Sunday Graphic in London, and the 
whole of the Sunday Chronicle in 
Manchester, as from March 1¢ 

It is hoped, state Kemsley News- 
papers, that this weck-cnd will be 
the last time the printing will be 
divided between the two centres 

Originally Kemsleys proposed 
as an economy move, to switch the 
printing of both newspapers to 
Manchester Union objections led 
to a dispute, which resulted in non 
publication of the Daily Graphic in 
the south on January 19. The pre- 
sent plan, to which all the other 
Unions have agreed, is a com- 
promise 
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ADVERTISER'S WEEK! 


‘7 R pe makes the raw for 
Public Speaking C onte Let 

D Courtney FP mble  R 
a MY ri VE Me NR LE 


Club News 
GT A 


Dublin 


Exporters’ Forum 
With Ireland t omimg increa 


ngly a » th up dt 


tt Ad tising Pre Clu aged 
in Bapor rm | i il h 

neeting 1 the Shelh« t Hiote 
Du » Severa nportant p ’ 

wer made by guest speakers 
perticularly with regard to ‘ 
ports to dollar ountries —-th 


need for which was stressed by 


O'Driscoll, chairman « 
Trachtala Teoranta 
Government-established body t 


( oras 


promote extports to these areas 
who presided at the discussion 

included = the 
hairman of the Irish Paporters 
Association P J Loughrey 
director of Bachelo 
(Ireland), Ltd and 


Other speakers 


managing 


& Co 


ia 


Lane, general sales manager of 
Ciypsum Industries, Ltd 
Regent 
—— 
Regent Announces 
‘e . 
Five Contests 

The Regent Advertising Club h 
innounced Pe TILHOMs r fiv 
cups and award follows 

bor the Saward ( (f 
by HG. Saward) 1 

ress th view Dr Jot 

ne "P 1 
t “mM { ' ! t 

poles to adv t 

Caxton ¢ . 
design in not hen fo 
suitable f th " 
size 1S x if with 
recruiting members for th ‘ ' 

The Higham Cup Ss P " 
Gower has selected y 
difficult adv sing prot ‘ 
how vou solved it a4 ' 

The Goud h ¢ A ‘ 
by the British ¢ Co 1 will 
awarded for the best Lavon vd 
for m adv ' { { 
attract archiies dd b ‘ 
to Cras he Des f 1 iv 
the Gas Industry's exhibit at a 
Building Centre. Store Street, W ¢ 

The World's Press News Award 
(with cash awards of Li 
S gns and * ens) fo 
essay on Should Advertising 


its own Copy Control Comm 


Closing date is March 11 


t round of the National Advertising 
Room, Norman Groome 
4. Roberison-Macdonaid 


Draw For Public 
Speaking Contest 


The draw for the first round ir 
te National Advertising Publ 
Speaking Contest. performed in th 
Ad ung Associatior fh ‘ 
Monday by G. R. Pope (assistar 

“ The Times), hon. secretary 
f the Assocuution—has worked o1 
hows 


Northern Area: Leed Sheffield 
Midlands Arca Birminghan 
Wolverhampton, and I est 
rnered contest) 
Southern Arca: London, Reger 
d Berks ind Bucks (thre 


The first-named in cach cas 
h hone team The first round 
completed on or befor 


Present to sec Mr. Pope mak« 
fraw out of a top hat were: Norn 
Groome (London) 


th 


national organ 
D. Courtney Embley (Berk 
ind Bucks), Southern Area orgar 
Commander Alan Robertsor 


Macdonald, immediate past ch 
man, Club Development Commiuttec 
Drummond Armstrong directo 
neral of the Association and 
L eshe Room, director-general 


designate (who had 
Association that day) 
Thanking Mr. Pope, Mr. Groonx 
wid that advertising required dix 
plined speakers and he appealed 
ill important people in the pro 
ron to do all they could to help 
competition 


( ardiff 


Russian Policy 
Kenneth de Courcy 


joined = the 


editor and 


roprictor of Intelligence Digest 
id ng the Publicity Club of 
Cardiff, said Russia's whole policy 
“ directed to building up 


h to launch a third world war 

Maintenance of Anglo-American 

yperation and a united front at 

hon were essential to avert th 
it of war 


In Brief... 


Advertising should be truth 
told” was one of the spark! 


ons offered by Charles H. S 


Hlikey, in a breezy chat Notting- 
ham Club W_ Byford-Jones 
. 


ditor of the Express and Star 

ly talk to Wolverhampton 

v Club told of 
Midlands 

{ Mather & Crowther, spoke on 

kaging and presentation to th 

Ontord Club An educational 

to the Nottingham Club by 

\ PP. Woodward, printing depart 

nanager of Boots, covered all 

s from layout to the finished 
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Vice Patrons For NABS 


Film Premiére 


M distinguished people from 
th ty Z ad new xr pro 
f mg th patrons 
of t hig h y ¢£ tre (of 
K Hood i of \.B.S. at 
i I Ss tre on 
Ii { M b include 
I M rot W and the 
M ( A Ss ud Mrs 
\ Ss Th M ss of 
1 fond: I J Lady 
Hel Ke Vis h veri 
V i K V nt Cam 
ne, Viscou I 1! Mackin 

h, Major-Gene I { Burnham 
i i thf Ht t H Walter 
> Griftord, ¢ I H John J 
\ Hon. Lior K Hon. Max 
Auken, Rt H ‘ DD 1 Maxwell 
lyfe, Rt. Hon. R. A. F Capt 
K Hon. Oliver I r Hon 
Neville Bert Sir N Pearson 


Vanchester 


Superb Programme 


\ sp " % year's 
Manches Pub Association 
Ladics’ Nigt t he Mid 
land H d i by ov 
400 memt d was th 
programn 

With the d ! work by 
Herbe Gr I he pro 
gra had 1 back on 
whick iy of ¥ ago 

ng i t stood 

ou bold f of the 

ymbinatior { vurs and 

1 < r 1 t i on the 

re ff. scarf of the 
wd weeping sk 

oO or ve produc 

m of the 5 - Screen 
prints 5 P 1 cording 
ve Sta P s | ne Co 
lid f j “Ss ing and 
Trade Va hers Lid forme and 
punching 


Birmingham Pu Association 
held th an d r-dance at 
the Bc il Gard bt dghaston 
Picture shows H. \. B v (presi 
dent) and Mrs. B wclcoming 
Frank Coulson | i Leicester 
Publicity Club) dM Coulson 
The toas The City Birming- 
ham, proposed b M Brealey 
was acknowledged deputy 


Mayor of Birminghan Ald 
A. Paddon-Smith, J.P. Mr. Coulson 
toasted the BPA. B J. Keene, 


IP. itch nan) eplying Gifts 
contnbuted by ove idvertisers 
were distributed to the ladics. 


Sir Frank Newnes, Sir Ernest Benn, 


Sir Miles Thomas, Sir Geoffrey 
Heyworth, |. J. Pitman, J. Arthur 
Rank, Robert S. Wolff, C. Harold 
Vernon, H. Ainsworth, W. Surrey 
Dane John Davi J w 
Dunbar, P. Emanuel, P. J. Nunr 
Geoftrey C. Odhams, W. H. Parrack 
Arthur G. Phillip I S. Rutth 
Harold W. Snoad, and Herber 
Tingay 


All proceeds from the first. show 
ing of this new RKO-Disney Techn 
color British film, starring Richard 
Todd and Joan Rice, go to the funds 
of NABS 

The Leicester Square Theatre has 
been generously loaned for the occa 
sion by the J. Arthur Rank organtsa 
von 

Tickets, at 10s. 6d, one guine 
nd two guineas, are still availabk 
from the organising secretary, World 
Premier “Robin Hood,” 9 Long 
Acre. London, W.C.2 


OBITUARY 
F. A. Derry 


The death occurred on Friday of 
Frank Allen Derry, for more than 
«) years publicity manager, first of 
the Cunard Line and then of the 
Cunard-White Star Line, until his 
retirement in 1941 

While in this capacity, he served 
sdvertising with distinction, and had 
many friends on both sides of th 
Atlantic. He was a member of the 
Thirty Club delegation to the 
Atlantic City Convention in 1923 
und rendered valuable help in the 
irrangements for transporting the 
delegates there and also for bring 
ing the American delegates here to 
the Convention the following year. 

Before his association with 
Cunard he had been a journalist. A 
member of the Press Club, he was 
made an honorary life member on 
his retirement 

During the 1914-1918 war he was 
in the R.N.V.R. in the auxiliary 
patrol 

Death occurred at his home at 
Newton Ferrers, Plymouth He 
leaves a widow and three sons. 


D. McEwen 


Daniel McEwen, account execu 
tive at the Glasgow office of Alfred 
Bates & Co. Ltd, since 1946, died 
suddenly this week at his home in 
Glasgow. Mr. McEwen started his 
career with the circulation depart 
ment of the Glasgow office of the 
Daily Express afterwards trans 
ferring to the classified and display 
advertisement departments of that 
paper 


Charles A. Thomson 


Commercial manager of the 
Edinburgh Evening News, one of the 
Provincial Newspapers Lid. group 
Charles A. Thomson died on Sun- 
day. He was 56 and had been with 
the paper. of which-his father was 
once secretary, since 1919 

He was a past president of the 
Scottish Newspaper Society He 
leaves a wife and two children. 


During last month bookings at 
the British Food Fair brought the 
total area of stand space taken by 
exhibitors to over 65,000 square 
feet. Stand space sold at this 
stage in 1950 was $2,000 feet 


a \ 364 a 
: : 3 ee 
CC) | 
rin Gs t ———— 
- / r x ; 
oe ee 
. rad © lai . ua 
bio re om : ie “| 
: aa" Rae: : ss ss 
ee 2 8 oe 
f . fi is ee? ea a Mg ’ 
“ * 
a ee 
- = a — _ 
: — 
of : 
: a 
- z ; 
; _ ¥ of 
4 
> 3 
| | ‘he ee , 
r | 
® ie ie 1 
. r A et i) 
| Pe : : | 
7 ‘ay ~ —— ; $ P| if 
. _——— Birmingham As Hosts a 
, 
ee 


Marcu 6, 1952 


The Cooker 
Can Talk 


Samples Are} 
Offered Again 


MANY NEW 


365 


Spotlight On Marketing 
At ‘Daily Mail’ Exhibition 


A delightful lime green sky, 
a “sun” whose rays form a 
corona of open parasols, and 
an aerial bandstand poised 


high on a = slender metal 
column, greet the eye of the 
visitor to the grand hall at 
the Daily Mail Ideal Home 


Exhibition which opened at 
Olympia on Tuesday. Many 
stands feature new products 

Through the centre of the hall 


leading to the popular “Gardens 


of Music” runs a moss green 
carpet 18 fect wide and 391 feet 
long, believed to be one of the 


widest and longest ever laid for 
an exhibition 

New features this year include 
1 replica of a typical English 
which includes an express 
self-service store 

The London Bedding 
present the “Hall of Sleep” which 
tells the story of bedtime through 
the ages. Romantic bedrooms in 
history and liter recon 
structed 


Villiage 


Centre 


} 
ature afe 


Britain’s Greatness 


The story of smoking is told 


by W. D. and H. O. Wills. The 
exhibits include ancient tobacco 
wrappers, early cigarette cards 
and a display of ancient and 
modern pipes 

“The story of Britain's great 
ness” is the theme of a special 
Daily Mail presentation, “Eliza 
beth Regina.” Here is depicted 
life in the Tudor period, with a 
gallery of great Elizabethans 


Finally there is a replica of 
Elizabeth I] wearing her Order of 
the Garter, her tiara, jewels and 
a crinoline gown Who will 
be the great discoverers and ad 
venturers, writers and craftsmen 
of this new Elizabethan Era? 
is the theme 
On the first floor of the 
Empire Hall, Wix & Sons Ltd 
have installed a cigarette mak 
ing factory which is expected to 


produce 60,000 Bar One 
cigarettes a day Another 
national advertiser who is 
showing the technicalities of 
manufacture to the public is 
the Nestlé Co. Ltd.. with the 
production of Nescafé. Procea 


td.. once again have installed 
their bakery which is selling 
freshly baked loaves to visitors 
Altogether there are over S00 
exhibitors at this year’s exhibi 
tion. The emphasis is on market 
ng techniques 
A new Goblin “Regal” electric 
Continued on poge 40! 


ODD SP@T 


A writer in the “Leamington 
Spa Courier” protests against 
an injustice to Leamington by 
display of the sandstone pillar 
from Meriden as the authentic 
“heart of England” at the 
Ideal Home Exhibition. : 

He adds: “lt is, of course, 
difficult to fix the centre of a 
very irregular triangle, but if 
England has a centre our oak} 
tree on the Lillington Road is$ 
gthe genuine article. We must} 
Sregister a protest against this 
§ bare -faced purtoining of our 
$ immemorial right.” . 


} ee eee eee eeee renee 


Mr. Lyons Made 
His Bow 


Lyons are 


exhibiting a wide 
range of their 


branded goods in the 


“ideal village ger i! store 

A new character Mr. Lyons, 
made his first appearance at Mon 
day's preview, dressed in a lion's 


skin decorated with the 
the firm's products and beating a 
swiss roll “drum with an ice 


cream cornet held in his tail 


SPRING IN REGENT 
STREET 


- whole length of Regent Street 


labels of 


gay next weck when the 

Re gent St Association imaugur 
tes an Annual Window Display 
Competition, beginning on Monday 
The shops will enter displays 


designed around the = theme of 

Spring” using a quotation in 

and will compete 

for a chalieng cup to be presented 
Hamiley Bros 


Judges include Dumas- 
Hermes, director general of the 
famous uris House of Hermes, 


who is making a special visit for 
the occasion, Sir 
director of the Victoria and Albert 
Museum, and E. W. Grieve, display 
manager of Harrods 


Soup’ Tasting 
Service 


Pu Ser l and 


New Feature For 
Home Perms 


Half-pae i id women’s 
magazin Ap ‘t “ luce 4 
new f Rict Hudnut 
Hon f us b its the 
Whir Ww ! 

The Wh Wave h nonship 

ngu dd. he flexible, 
cat we d clos scalp. 
Hudnu e¢ also in j g short 

ind tw irk f short 
h 

A nb k on 
s n { Richard H home 
Fi wav with 
I hoos Whirl-a 
Ww flexit url 1 10 short 
strand curlers, wail 1 

P idve ng between April 
nd D nher will de half 
pag n womer weekly and 
nonin iga7ity hall-pages mM 
Picture P and j in 
Thomson's Weekly N d Belfast 
Telegraph 

Marketing 
\f , 
Newsbriecis 

“Center Front” underwear is 
being produced by Peg (Textiles) 
Lid. for the first before 
he war 

* * a. 

A large “economy” size jar has 
been introduced by A Products 
Ltd. for their Na 1. tt will retail 

4s. tl 

* * * 

Sale of toothpaste ! wders 
by grocers as im i by one 
hundred per cent si tf 

* * * 

A mew Armstrong Siddeley 
Saloon, to be knowr he 6-light 
Whitley, will be shown ' the first 
time at the 1982 Gen w 

* * - 

Feonomy size of K denture 

native is now bei d by the 
International Chem o Ltd 
at 2s. 9 

* * * 

New lightweight iron. Atlantic, 
rea been specially de i for the 
a an market Morphy 


Richards Lid 


Cigarette 
Factory 


LINES AT ‘IDEAL HOME’ 


designed by 


ADVERTISER'S WEEKLY 


New Pack 
Designs J 


Daily Mail” Ideal Home 
wine. This was the first exhibition 
& Co., Ltd. Wt was built by Prince 


Leslie S$. Abbott 


INDICATOR TO 
SHOW EXPORTS 


William Hollins & Co., Lid., of 


Nottingham, makers of Vivella,’ 
have erected in all their factories and 
offices this amusing and instructive 
model to keep employees informed 
f the company's export drive 

The indicator shows willing hands 
mioading foodstufis from a ship 
while, to pay the bill, “Viyella” 
workers are absorbed in mancuvring 
ever-increasing stacks of “Viyella” 
on to the decks of the “SS 
Endeavour 

The target export total for 1952 
4 represented by the black line near 
the top of the mainmast. The mast 


measu piled against it are 
“packing cs according to the 
level achieved month by month 


Each division on the mast represents 
one per cent of the year's total 


Spend More Move 


S. Urwin, Mayor of 
Annes, the Lancashire 
and chairman of the 
local publicity and entertainments 
committee, is trying to persuade the 
committee to treble its Fm | 
expenditure This year i 
display 1,000 posters on British Rail- 
ways and will also use London 
underground 


I . St 


seaside resort 
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EWS ABOUT PEOPLE 


New Directors 
For ‘News Chronicle’ 


* 
Sir Charles Colston, « 


Retirement of 
W. J. Gunning 


I inced from 
y Newse f 
Cunning, « d 
f the Su 
> t det tu { 
iH I j week 
Berry, f 
re ' f f 


n Nag he Sunday Sun 
but he tt { A. W. Birch's 
iff on the Sun Chr le. Mr 
Gune f ds at K y House 
g , rt end-off at 
v ng! r week 
* = * 

fF. S. Norford signed 
po mas d f London 
“ rf nh “ Thas 

t serv f Norford & Assoc 
He had been with | <d Ar 
vice nee th id of war t 

we hh “ ] z mana- 
for Os ne G & Co., Lid, 
t dress ind s 
* 7 * 

McCan I ks Advertising 
Lid f ’ r mation of 
Ben Wilkinson g director 

t . ' flectiv 
mn August ! M Wilkinson 

i down | “ : y, Ben 
Wilk ‘ Ltd t years 
vn Met imaging 
| 
* * * 

Patrick Smyth } ppointed 
idvert wer i , { Wor 
Refr ution, H i the staff of 
’ ane Prine ¢ 

“ chnical 
’ t zo M 
S hw j docu 
d adv $ 
*. * * 

Melville Dougall, ; officer 

ve Festiv Gard f the past 

s hs. and Clive Drummond, 
a ty t sh Aw r t va pr ss 

" ’ fo ] a dito ! 
f d PR servic 

d tithe D ond & 
D 

. * + 

Peter Bayley, «! een with 
P val Marsh he end of 
th “ ind w book depar 
1 g » go to 

Autospor ger 
* * * 

R. F. T. Edwards naging 
d to fA Mark Lid., a 

“ f ! Omega 
P Lid display 


. * * 
Anthon ‘ Harley 


‘. $ 4 2 E% 


formerly 
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William Rupert Smith, 


advertise- 
ment manager of the “Warrington 
Examiner” series. was married to 
Maria Jacqueline Boardman ai S/ 
Helens last week Mr. Smith, who 
was previously advertisement man- 
ager of “St. Helens Newspaper & 
Advertiser Prescot & District 
Newspaper & Advertiser” and “St 
& District Gazette,” is a 


member of the Manchester and the 
Liverpool Publicity Associations 
and =the Young Newspapermen's 


Association 
* * * 

Olaf Ellefsen, a director of Foote, 
Cone & Belding Ltd., has just re- 
turned from Switzerland where he 
was discussing business with FCB's 

ent the Watchmakers of 
rland 

Tedd Joseph, a senior account 
xecutive in New York visited FCB 
London on his way through to the 
Watchmakers of Switzerland during 
the week 

Robert LaBlonde, FB New Y ork 
public relations director, returned 
last Thursday after a three-day visit 
o FCB London 

Alberto Ortega, FCB regional 
n n Cuba, arrived on Friday 
from Havana for a week in London 
* * 

In Paris all this week is 
Rummery-Blackford of Greenly's 
Lid. He ts there to meet clients and 
the spring collections Mr 
Blackford is responsible for 

fashion and beauty 
and will be planning new 
campaigns following the Paris 
showings. He 1s also discussing new 


tor 
ecke 


Noel 


AwccOoUMmMS 


hom 


Conunental developments with the 
firm's associates in Paris 
* 
ter 13 years as London repre- 
sentative of Die Afmkaanse Pers 
Beperk, proprietors of the Afrikaans 
publications Die Vaderland, Die 


and Roo Rose, € ampbell 


C. Chester, who irned to South 
Af 1 in June 195 has been ap- 
pointed to open and manage a 
branch office of the company in 
Cape own 


Leslie Phipps, who has been run- 
ning the offices in Fleet Street since 
Mr. Chester left, has now been ap- 
pointed London representative 


__- «©.l(“ i Sl CF 
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into the homes 
of Britain 


EVERYBODY'S carries your sales 


message into every corner of the 


land. This famous national weekly 


packs each page with first-rate 


reading matter. It sells on interest, 
topicality and sheer good value. ; 
EVERYBODY'S is the obvious 


choice for national advertising, 


because of its effective 


impact on the national market. 
It is Britain’s big-selling 


value for money magazine. 
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EVERYBODY'S PUBLICATIONS LTD. 114 FLEET STREET, E.C.4 
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wh PAGE RATE £800 
4° WEEKLY 
A. W. BURNETT, Advertisement Director, 
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HULTON’S BOOKLET SPOTLIGHTS A 
CHANCE FOR SKILLED MARKETING 


y ! 
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Bogey Of ‘Seasons’ Can Be Drag On Selling 
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Agency Installs 
ge gp. 
Test Kitchen 

Young & Rubicam. who handle 
many household and food accounts 
have installed a test kitchen with up- 
to-date cooking and = laundering 
apphances 

Work ts done there for products 
of Alfred Bird & Sons Ltd., the 
H. J. Heinz & Co., Ltd. and Thomas 
Hedley & Co., Ltd., which includes 
ing and testing recipes using 
the chents’ product experimental 
work on new food products, t 
tests carried out in th 
much work c« cted with washing 
tests and phx aphy 

Part of the kitchen is set up as a 
dining room, with patterned wall- 
Pape a dining table for taste 
testing and wall-seats 


’ . .* 
Co-Ops. Publicity 
Managers Meet 
For the first time in its history 
the Co-operative Publicity Managers’ 
Association 1s to hold a conference 

in Scotland 
he Association's annual general 
meeting will be held at the Allan 
Water Hotel, Bridge of Allan, next 
Tuesday and Wednesday 
The committee in its report, wel- 
comes the news that the Co-opera- 
tive Union has appointed profes- 
sional advertising men to judge the 
Co-operative movement's 1951 Ad 
ng Awards Competition 
the annual meeting the pub- 
imagers will be addressed by 
> er 


and 


the general manager expects from 


his publicity manager 


B.L.F. Advertising 
The 8§ per cent cut in home ad- 
rusing for this vear's British 


tioned in our 


d to press 
nore than 
on T « press 


I | expendi- 

ing will not 
was spent on 
cas, exclud- 


ng Canada and US nd over 


" 
£11,000 on home press advertising 
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RECORD ADVERTISING TURNOVER 


In 1951 for the first time the gross advertising receipts 
of the British Transport Commission exceeded 23,000,000. 


There could be no more convincing proof that — 
Advertisers and Advertising Agents recognise . 


the value of the British Transport medium. 


For details of bum, rail, vad and other advertising, “writh 
or (clephone: Commercial Advertisement Officer, British 
Transport Commission, Cramboure Chambers, Leicester 
Square Station, W.C.2, Telephore: ‘fempic Bar 3490. 
Scottish Office: Advertisement Mamager, 7 Ca-‘le Terrace, 
Edinburgh. Prin. yea Edinburgh 31021. 


British Transport Advertising 
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Forum On Marketing 


UST as an army ts the spearhead of a nation at war, so 


advertising the spearhead of the total selling organisation 
It can nore operate ition than an army can win 
battles without the ¢ yperation of the civil power. And, like an 


army, advertising has a point of view entitled to consideration 
when strategy 1s formulated 


Advertising —and this cannot too often be stressed—is a part, 
albert an absolutely essential part, of the total marketing process 
There must therefore be the closest understanding and integration 
between it and all else that goes to the distribution—-and even the 
production. of advertised goods. Those who create advertisements 
and plan media must be familiar with the marketing background 
and can justifiably claim the right to consultation on marketing 
policy 


This is the modern concept of advertising, but though it is 
accepted in principle, its rmplications are not always recognised in 
practice. These are far reaching, both on advertisers and agents 
Some are highly controversial. Only if they are fully debated can 
advertising remain dynamuc 


Fo stimulate such discussion is the purpose of a new series of 
that begins in this issue. The 
contributors to this series are not going to pull their punches, so 
we may get brickbats as well as bouquets. Either will be welcome! 


articles “Forum on Marketing 


A ‘Faculty’ For Advertising 
‘OME regard advertising purely as a trade. Others seek a 
be) . 


moral as well as a material satisfaction from their work, and 
are therefore concerned with its social implications 


The visionaries desire the vocation of advertising to acquire 
such status as would enable ut to play a much more influential 
part in national affairs. This they conceive, not only as due recog- 
nition of its importance, but as a safeguard of its material interests 
It would be a bold man to say they are wrong 

What advertising lacks, they contend, is machinery to consider 
tal quest s about the way it works and 
develop some such machinery, 


and answer fundame: 


its impact on society. The need t 


an advertising “faculty Ss provocatively discussed in the latest 
issue Of Jhe Journal of the A ' issociation. All who take 
a serious view of advertising might well read this article and 


ponder on it 
@ Change of subscriber's address: | ease inform the publishers three 


f ah which change of address is to 


clear weeas in avarice f 
take effect, and include pres ‘ sin full as well as new address 


Fashion’s first and final word. 


Fashion’s first and final word. 


Fashio 
has the cream of Fashion readership, 
Net sale in excess of 50,000 a month. Ne 
Fashion’ 
has the cream of Fashion readership, has 
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To-morrow’s Topics 


1952 problems form 


conference theme 


LE TAILS of the programme 

for the Advertising Asso 
ciation Conference to be held 
in Brighton from May 8-11 are 
expected to be published next 
week 


Theme of the ¢ ference will 
De woven around ickly fea 
tures of the | n larketung 
situation 

While t subj ast years 
International Conf e, held in 
London, was “Ih sks of adver 
tis n a free world,” this one 
might reasonably t labelled 

The problems facing advertising 
1 economically estricted 
Britain 

Delegates are g told that 
t is to be a short ¢ ference call 
ing for only one full working day 
away from business. It will “pro 
vide the opportunity to discuss 
the major problems which are 
already facing advertising at the 
beginning of 1952 

The organisers say it is ob 
vious that the background against 
which advert g has been work 
ng since 1938 now disappear 
ing. The balan f demand and 
supply ¢ purchasing 
power, nature and condition of 
competition, are factors calling 
for new thinking and planning in 

Conference will 

pportunity for 

r to be pre 

sented for c leration§ and 
debate 

A technique new to Advertising 
Association conf ces iS pro 
mised to accon t s in the 


limited time availa 


-_— —_— —_ 
Indications are that there is 
Aciy 10 De social 

side to the Confer ifter all 
Events are to be ru ¥ various 
groups 4nd the last ng of all 
wil cheon arr d by the 
Clubs 1 ! ow me final session 


Free enterprise 


‘reminder’ 
HEN the Free | 


rprise ad- 


' 


vertising ca " sonsored 
by the Institute f Directors, re 
opens shortly it w sttuned to 
the public mood it Britain 1s 


THE NATIONAL MAGAZ 


MPANY Limireod 28 30 SROSVENOAR 


now ent g a new Elizabethan 

era 
Ihe campaign was halted just 
the g i ection, Find 


ings of a public opinion poll are 


Dev pmems in science and in 
dustry which sprang from British 
litiative and e prise will be 
featured The ivention will be 
pictured, and copy stream-lined 
Spend < 1 ow be 
yetwee! W-L20000 a yea 
The ca gn is being handied 
jointly C. Pritchard, Wood 


os id.. and C. R. Casson 
in collabora n with 


Michael Romain, publicity and 
public fr is adviser to the 


Institute of Directors 


_— — el 
Organisers of the National 
Trades Fair and Television exhi 
bition which opens in Birming 


ham, on March 18, have been 
a licence for transmitting 
television on a closed circuit. It 


will be used for a telecinema 


Does the Postmaster General's 


onin granting this licence mean 
that the authorities now confirm 
that there is in existence an alter 
native to TV as known to the 
public through the B.B.C.? 


—~ eee 


Budget ‘blues’ cramp 


business style 


[' is unlikely that there will be 
anything directly affecting ad- 
vertising in next week's Budget 

There has been an unfortunate 
tendency 1 business circles to 
wait-and-see before deciding fin- 
ally on their complete publicity 
plans for the coming year. And 
this has had two undesirable 
results 

In the first place, some cam 
patgns have been restrained, and 
that is bad for trade. Secondly, 
media of all kinds have been left 


iN uncertainty about their adver- 


tiser 

In this post-war era of inter- 
minable “crisis.” business has 
shown itself too prone to the ebb 
and tide of political stress and 
strain. Despite the fact that it has 
repeatedly been shown that. come 
what may, it is “business as usual’ 
after the often needlessly dreaded 
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It’s Kenneth’s fifth birthday so, of course, there’s a 
party, for Bob and Agnes Murray like having 
children about the house. That's why they decided 
to leave flat life in Kilburn and move into a roomier 
and very modern higher income group council 
house at Orpington in Kent. There, on the new 
L.C.C. mixed estate there are many other families 
with children for young Kenneth and Judy to play 
with. It meant completely refurnishing of course, 
but after one and a half years, there is ample proof 
that the move to 145, St. Pauls Wood Hill, was a 
wise one. They have a large garden for the children 
to play in (but a “bit too large for a reluctant 
gardener like me” says Bob), and it won't be long 


Don’t forget to wish 


ADVERTISER'S WEEKLY 


now before a new Hillman Minx occupies the garage. 
Yes, the Murrays are very proud of their lovely 
home. They have reason to be; for they enjoy 
security and a high standard of living and as a 
senior executive at Post Office Headquarters, Bob 
Murray is able to afford many of life’s luxuries. By 
advertising in the Sunday Pictorial you can reach 
the Murrays and many other families like them. 

The Sunday Pictorial, with an average weekly 
net sale of 5,025,354 goes into a huge cross-section of 
the homes of Great Britain on the best advertising 
day of the week. The space rate is very econo- 
mical too. Its square inch per thousand rate of 
71d is only 10.9, above 1939. 


Sunday Pictorial 
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ADVERTISER'S WEEKLY 


ST COMBINED WEEKLY SELLING 
FORCE IN BRITAIN... 


RITAIN’S adult reading and buying public totals 36,000,000. 

Surveys show that readership of the three great weekly 
periodicals published by Odhams Press Ltd. amounts to 
“18,000,000 every week—a_ coverage of one-half of the 
total market. 


The actual weekly net sales of these three magazines, 
guaranteed by the latest certificates issued by the Audit 
Bureau of Circulations, are—WOMAN—the world’s greatest 
weekly for women— 2,184,640; ILLUSTRATED — Britain's 
biggest and fastest-selling picture paper—1,117,354; JOHN 
BULL—the unrivalled family magazine—960,443. 


Up-to-the-minute, continually setting new editorial standards, 
beautifully printed in full-colour photogravure—these out- 


standing weeklies have for many years been used constantly 


by national advertisers both large and small. The superb 
full-colour pages are in great demand and are one of the most 


powerful methods of advertising. 


Each of these periodicals is an unbeatable salesman in its 
particular field. Together they form the strongest weekly 
selling force available to British advertisers. 


*15,500,000 or 42° of the total after allowing for duplication. 


covers nearly one-half of Britain's total buying market 


Consult your advertising agent or the Advertisement Director 
of Odhams Press about your future sales problems and the fullest 
possible use of Britain’s “ Big Three.” 


The facts reproduced here are those that appeared in the 
half-page advertisement in “The Financial Times” Survey 
of the Economics of Advertising Supplement, 3rd March 


ADVERTISEMENT DIRECTOR, ODHAMS PRESS’ LIMITED, 96 LONG ACRE, LONDON, W.C.2 
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ADVERTISER'S WEPKLY 


FOCUS ON MARKETING—I 


Ilow to get distribution 
before advertising begins 


By CARL BRUNNING, 


Managing Director, S. C. Peacock Ltd. 


PEOR ny con nethods of distribution and the 
pro t KCCOESS sles force at their disposal for 
, ; taining distribution. The two 
vcipal avenues of distribution 
1 complete Direct to retailers 

hrough wholesalers who 

distribute to retailers 
The first avenue of distribution 
es not present too difficult a set 
rhlems If it is the custom 
sell direct to 
eady has means 


vertisit (2) 


inned selling drive, backed 
th the promise 
na or nati na! 
ch will appear at an 
date trmed sw) that 
have had tin 
initial distribution 
Good salesmanship 
potent i idve 
f always obta 
atisfactory nucleus of 


Tock ists 


Problem Of The 
Wholesaler 
» manufacturers, howe 
> confronted by the se 
1on, ec. WwW 
f ice 4 
The a 
very co cra 
» to 
‘ new ine 
tomers. And why 
His business 
Initial Basis Of » ‘tin custo 
Distribution y demands 


ributory 


esalers to some 
order it when 
n asked for it.” 
This attitude, justifiable th 
iv be. creates a barrie 
t There 
vasse of being unable 
bution amongst reta 


taining 
the 


iss 


friendly 
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Which should come first, 
advertising or distribution? 

Definitely distribution, 
asserts the writer of this pro- 
vocative article, the first of 
a new series in which the 
relationship of advertising to 
the total marketing process 
will be discussed. 

It is waste of money, he 
says, to advertise a product if 
that product is not yet in the 
shops to be bought. 


Himself an advertising 
agent, he contends that it is 
the agent’s duty, not only to 
create and place advertisements, 
but at least to ascertain that 
adequate distribution exists. 


How can such initial dis- 
tribution, prior to consumer 
advertising, be most effec- 
tively obtained? 

He advocates a pioneer can- 
vass, direct to the retailers, to 
secure a trial order from each 
potential stockist, and outlines 
briefly how such a campaign 
can be conducted. Display 
material, he suggests, can be 
distributed at the same time. 


tion. But it is not necessary 
one’s own travellers. There 

i sations to be hired that 

exist solely for the providing of 
pioneer teams and carrying out 
t necessary sciiing ope on 
The advertiser is then free to 
dev Ba normal sales staff to 
f the wholesaler 


Advertising Support 
For Salesmen 
re are two principal means 
porting salesmen when can 


it is most essential that 

alesmen should be armed with 
rhe rature Siac h as 
adshee ll produced and 
l ch must contain 
~ the product, its 
advertising lisplay 

retauiers we trade 

1 Other relevant 


adsheets can not only 
the salesmen, Dut 
matied to pro 

d outlets beforehand 
cy produce few actual 
they do have an excellent 
n softening up the ground 
mr there is the trade 
f circumstances 
announcements 

ade with the 

some pre- 


tance to the travellers 


Next Week Mr. Brunning will 

give three case histories of 

pioneer selling campaigns sup- 
ported by advertising. 
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The Case of the Adders and the Experts 


Oh, we saw two adders dancing in the second weck of 
Spring — it was eerie but entrancing, an extraordinary 
thing! And we saw two experts sneaking simultancously 
by, so we said “Excuse us speaking .” And we even 
shouted “Hi! Can you tell us what these vacillating 
vertebrates are doing?” And the first one answered 
“Fighting,” but the second one said “ Wooing!” 

Oh, we brought the experts closer to examine at their ease, 
and the first one he said “No, Sir!’ And the second “Jf 
you please !” And the serpents undulated on their tummies 
and their tails while the experts loudly stated they were 


females ! they were males! So we asked them “ What's the 


meaning of that horrifying hissing ?” And the first one 
told us “Cussing”, but the second one said “ Kissing!” 
Oh, we left ’em as we found ’em to bejumble and gyrate, 
while the experts danced around ‘em in a lamentable 
state; and our memories alighted on that moment, long 
ago, when the experts were united and they al! advised us 
“No! No, my dear Sir! You haven't a ghost of a chance 


with a half-crown quarterly Ridiculous ! Why, nobody 


would read it!’ But we paid no attention. And today 
The Countryman’s net sale is rising 75,000, though its 
advertisement ratcs are not rising to match . . . which 


quick adders cash in on. 


The Countryman 


JOHN L. VERRINDBR, ADVERTISEMENT MANAGER, ‘THE COUNTRYMAN'’, 10 BOUVERI! t 
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ADVERTISEMENT PRODUCTION AND PRESENTATION 


Review of 


. . ' —_— : Advertising 
Mills’ Copy Still Sells by 


Copytaster 


YSTERIOL 


this side 
nually have 
vertisers wi 
j yc ys all ag 
ed excitement 
i new bay 
fain a cer 
trary to a 
goods are hygienic 
remember any adve 
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S fay me wspaper you | 4 
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r » think about this 


only parochial interest, while the ne that, far from being eloquent 


good deal of 
s completely dumb 


other gives no indication of what ‘ that seemed 
the product is. ; BP ig conte 2 ; ands char z and 


Eversharps for Christmas 
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40,000,000 
LINES 


i 


MY PRETTY FLOWERS! 
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HAT DISAPPOINIMENTS dogged the early aviators in their first experiments in 
flying. Many worked in secret: few were so ambitious as Sir Hiram Maxim who in 
+, testing his machine at Baldwyns Park in Kent, coaxed sufficient power from a light 
narine steam engine to lift the whole contraption off the rails. There his endeavours 
ceased and who would have thought that in less than 60 years men would be flying at 
peeds faster than sound ? Who, indeed, could have foreseen the great industries which 

vuld arise from the inventive genius of the 1890's? In that same year, 1894, Albert 
Edwin Reed acquired his first paper mill at Tovil near Maidstone, to lay the foundation 
of what ts today one of the largest organisations of its kind in the world. He was out 


-making methods and from his vision and 


tanding among the pioneers of modern pape 
erprise have grown the great Aylesford mills of the Reed Paper Group, where giant 


high-speed machines turn out mile after of newsprint and the tough Kraft paper 


which has entirely revolutionised t country pa having methods 


ed 
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PIONEERS IN MODERN PAPER TECHNOLOGY 
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Design 
for 
SELLING 


A good product is 


its own Sales story . 
good illustration tells 


it to advantage 
s 


Our group of leading ar- 
tists backed by creative 
experts in design, print 
and display are spe 
cialists in the production 
of modern publicity that 
makes HARD SELLING 
easier. Please send for 
the comprehensive list of 
artists 


* 


ASTRAL 
ARTS GROUP 
LIMITED 
245 Vauxhall! Bridge Road 


London, S.W.1 
Victoria 5303/6 
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The simple life 
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Books Received 


The cleventh ed f Who's 
“ In The Theatre (P in, £4 
claims, with justificat to be 
th st con er epos 

of theatrical data exist 
ence It cludes 3,000 
biographies and § ituaries 
Two thousand pages give a wealth 
nf ition a the theatre 
famous t € An 
lex of advertisers ws the 

c tents page 


2 cihieoend ad 


am Mi ’ fe f the same cuent 


stant did the sacrilegious thought 
ever flicker into my mind that 
Hasia Mills used rather a lot 
of words in getung to the point 


for his writing was in accord with 
he tempo of the times; to-day 
we should shorten it so that those 

Ww run might read 
The modern example, with its 
irg picture and briefer 


is undoubtedly a better ad- 
vertisement. It is more direct, its 
© the point, and the 


vert s much better de- 
signed to attract attention. But 
py? ! ¢ for your- 

to Mills 
ough it 
might almost be mutilated Mills; 
t much of the glory is departed 


ta I saying, perhaps, ts not 
it Haslam Mills has dated but 


that « ition of good 
hings ha based 

There are people who scoff at 
Haslam Mills, but they are not 
his clients. Not by any means 
Indeed several of them still use 
copy based wholly or in part on 
what Haslam Mills wrote for 
them 20, 25 or 3 years ago—and 
1] can’t help believing that they 
do so because they have reasons 
for think that it vs 


Olivers Travels (Adelphi) Ltd... it 


] Lor n Unien List of 
Periodica London and Home 
Counties Branch, The Library 
Association indicates which 
periodicals are stocked in each 
rf 93 


23 municipal and county 
braries of Greater London 
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“A SOLUS TRANSFORMATION” 


BEFORE AFTER 


DAMCING 4 
0 Cid MAYE tp 


7~ . 


@ Solus Sites improve the Amenities 


This photograph of a National Solus Site shows how a derelict wall can be 


i, 
cleaned up and re-modelled to become an attractive poster position—and, : 
at the same time greatly improve the local amenities. National Solus Sites = 


are available in all commercial areas in England and Wales. 


NATIONAL SOLUS SITES LTD. 


56 60 STRAND LONDON W.Cc.2 TELEPHONE: TRAFALGAR 64922-3-4 


DIRECTORS T. A. ALLAM (Managing Director © BE. CARTER  @ PELTON RH L4@son 


MEMBER OF rae SOLUS OUTDOOR ADVERTISING ASSOCIATION 
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WHEN IT COMES TO CHOOSING TYPE... 


Most of us are afraid of the Unusual 


In this article the author discusses new types from Germany, Switzerland and the U.S.A., 
the most important of which is the new Lydian family, which offers a timely escape { 
from the tyranny of the sans. A type selection committee would award this full marks. 


Marcu f 1947 


By VINCENT STEER, tyre pirecror, GRAHAM & GILLIES LTD., Founder and past-president, 


British Typographers’ Guild; author of Printing Design and Layout ; former instructor in typographic 
layout and design at the Camberwell School of Arts and Crafts. 
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ficance of Gee & Wat Golden Jubilee to you is that 
our tradition of persona pful service has been retained 
if not enhanced, right thr hour fifty vears of scientifically 
planned expansion from t intimately small tirm of 1002 
to the extensive orgat tion of 1952 
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ADVERTISER'S WEEALY 


R. P. GOSSOP 


LIMITED 


Artists Agents € Designers 


36 CARTER LANE 
ST. PAUL’S 
E.C.4 


CENTRAL 6950 


ADVERTISING 
BALLOONS 


are a sure way to 

publicity value for your money 
YOUNG & FOGG 

RUBBER COMPANY LTD. 


offer you a « 


maximum 


with their 


Ba 5, printed to suit indi 
vidual requirements 
foe es ¢ welcomed by the tal 


We 
114 114 HAYOONS ROAD. 
WIMBLEDON. LONDON Swit 


Telephone Liberty 628! (6 lines) 
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— SOLDANS 
TYPES 


Many of the display ty pes which 
became household words in the 
20's and W's were supplied by 
» Soldans Lid. Those who appre 
| ciate fine typography will be | 
giad to know that many of them 
Among 
these are famous display types 


such as 


are again available 


Futura - Beton 
Cartoon + Corvinus 
Stradivarius 
Erbar 
' Locarno + Legend 


— 


' Trafton Script | 
; i 
} Whilst we still supply the old we | 

do not overlook the new we. 
i 


plan to bring new and worth- 
while faces from time to time. 


Are you on our mailing list? 


OLDANS LID. 


PO 


5-11 Theobalds Road, London, WC I 
24289 
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SILK SCREEN ARTS L'? 


97 SHIRLEY ROAD CROTOON 
aoorscomeet Star-s 


WIGMEST GRADE SPEEDY SERVICE 
CLEAN © SHARP ex ss 4 
TUM ANSHIP DELIVERY 


DAY-GLO”? printers 


SILK SCREEN 
PRINTING 


REGINA Sees SONS & DISPLAYS) LTD 
fone nanwi we? 


oo tne 


w ALTER BIRD 


for 
tates a. NG 
ADS 


"Phone FRO 10/8. 10/9 
| Photographic Mustration Ltd 
85 Cromwell Road, $.W 


Most of us are afraid of the unusual— Continued 
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1 Bri s B ena, while in 
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typefaces of different 
identical 


national type 
cise some authority in this direc 
ding approval of a 


tion, Dy with« 
typeface that is patently a copy 
f another founder's design 
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away with a 
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He was cautioned that in this 
profession his first mistake would 
and so reconsidered, 
and asked to be allowed to do 


be his last 


1¢ posters and banners instead 
He never studied at an art 
but, mevertheless, was made a 
Professor of the Royal Academy 
in Berlin. He went to America in 
1922, where he has since been 
designing new types for the 
ATF 

Lucien Bernhard does not be 
neve that the classic 

r kwork can be 
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faces used 
improved 


upon, for, as he says “most of 
the modernisations only succeed 
in taking the pep out of them 


They derive a great 


part of their 
charm 


through the = irregular 
squashing of the ink on rough 
paper. With this accidental effect 
cuminated they look withered 
and frosty he is! 
Graphique and Profi] are two 
interesting types from Switzer 


mn type design. Profil is an 
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with this design by its use in 
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' 


Zyplian italic 
1 
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them in the composing rooms of 
sma printers, perhaps because 
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turous a acted by 
the new and 


give a 


lypese 
inges of type 


that ois time t& 


vr tr typographical tree, re 
movit the old, withered 
ranches to make room for the 
vig us new shoots 


FOUNTS CONSIST OF PHOTOGRAPHIC PRINTS 
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’ ts of individ letters 
ire placed < ther t& 
f words i tt completed 
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ces made 


silable. hardly any of which 
are oMlainabdie as type faces 
One of the advantages of this 
process is that words can he 
photographed distorted and in 
perspective as desired. The ser- 
vice is Only intended for use in 


ay 


very tities, such as for 
titles, headings—-never 
more than a few words at a time 

The new alphabet available 


through the service was designed 
by F. H. K. Henrion 12 
vears of research 
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Brilliance 
which 
compels 
attention 


Since 1766, Reeves have 
studied the needs of 
artists, and by avoiding 
the use of inferior sub- 
stitutes have main- 
tained the quality of 
their colours at a high 
level. With Reeves’ 
Designers’ Colours you 
can give your work that 
extra brilliance so vital 
to attractive designs 
Testthemfor yourself now! 


Select your colours from Chart 
No. 26, post free on request from 
Reeves & Sons, 13 Charing Cross 
Road, London, W.C.2, of 178 
— High Street, London, 


THEIR BEST 


's) 


ye 
ia ial artists 


Smith and Brown 
both ran a studio in town. 
But profits showed 
a marked decline 


When they tried colour work in line. 


aki, 


Though patiently they slogged away, ~ 


They took too long to make it pay 

When, just before they fell from grace, 

They started using Kodatrace, 

Which, after all, is commonsense — 

For saving labour and expense. 

And now they've Kodatrace to thank 
for lots of money in the bank. 


A KODAK PRODUCT : aa 


ZS 


Kodatrac 


THE MODERN TRACING FILM 


¢ 


Supplied in 30° and 40° widths in rolls of 20 yords ond half rolls of 10 yards 


Sole Distributors HC Slem 


CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C2 Tel: HOL. 6086 
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AUTOTYPE fa, 


MONOCHROME ENLARGEMENTS 
OF ANY SIZE... 


Whether you measure your requirements in inches 
or feet an Autotype enlargement gives you a faith- 
ful reproduction of the original. Some special- 
purpose Autotype “giants” are large enough to hide 
three ordinary houses, and many of them, of hum- 
bler sizes, form key features in window displays 
and exhibition units. Autotype lends careful 
attention and skill to every job, whatever the size 


of quantity. 


AUTOTYPE for 


COLOUR ENLARGEMENTS 
THAT ARE TRUE-TO-LIFE 


Beautifully executed by hand by our skilled artists 
Autotype colour enlargements possess all the rich- 
ness and depth to capture and hold the attention of 
the people you wish to reach. If you are spending 
money on colour it will pay you to have the job 
well done. Similarly available in large and small 


sizes. 


AUTOTYPE fa, 


COLOUR TRANSPARENCIES 
THAT CATCH THE EYE 


Hand produced photographic transparencies in 
natural colours by Autotype can be supplied in any 
size. They make impressive eye-catchers, can be 
used to emphasize sales points. 

If you are planning for the B.1.F., you have a ready made 
opportunity to test Autotype’s quality and service. Let us 
know how we can help you. “‘ Are you interested in giants”’ 


is the title of a folder which we should be glad to send 
you on request. 


AUTOTYPE 


(Most of the really good enlargements are made by Autotype) 


The Autotype Company Limited, Brownlow Road 
West Ealing, London, W.13 EALing 2691-2-3 
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SPRS WHI 


TYPESETTING 


With the creation of this department, a team of 
skilled ¢ installed in a new building 
and provided with all that is required for the 


yMpositors 


finest typography, is at your constant disposal 


FOUNDRY 
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work by craftsmen utilising the most 
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jJuced on time 
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all-in SERVICE 


TEMPLE WORKS 
NORWICH STREET 
LONDON E.C.4 
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First with... . oe 
FLUORESCENT paint transfers | Reminder 


for busy Space Buyers 


Every Advert Agent knows, that for the many 
periodicals without Mass Circulations it pays to use 
the LEADING publication in any particular field. 
A publication is described as LEADING when its 


circulation as well as its standing are acknowledged 


For years, paint transfers 


have been used successfully a 
reminders nm retailers’ wir 


manufactur rs’ transport, pack ages and is the highest 
containers and in many other ways ait 

In advertising, of course, it is always unsafe to claim an idea as new, 
but this time we feel that we can. We have perfected an absolutely new In the field of INVESTMENT, AND FINA NCIAI 
fluorescent paint transfer, and it is patented : ’ j 

« 4 > 3 , 

Mars recently became interested in this development, after seeing the WEEKLII ; ognised LEADER is the 

vast possibilities of this new idea. They quickly realised its power and 
a strength to attract people at eye-level, and pull them to the counter 
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¥ . Advertisement Manage 1) GROCERS HALL COURT, EC? 
a V7 . Gromce BULLOCK MONarch 8833 (14 lines) 

F 
9 Point of purchase pushes it home’ 
Display page rate is £60 and pro rata, screen is 65 


e — r P . 
2 » ¥ and copy date Wednesday for publication the same 
8 ~~ 7 AC RO Burhetinw Limited PY icine 

Display Division of Omega Plastics Limited oi a 


5 Dyers’ Buildings, Holborn, London , C1 ‘Phone: C HAn« ry 5654/5 
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48,0UU of these display units were produced by automatic 
screen process printing, with ten variations of copy-matter 
and colour. Carrying dummy cartons they fold completely 
flat for packing 


Another job_well done by . . . 
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COMMERCIAL AID PRINTING SERVICE 


Offer the complete 
Varityping Service 


@ Setting for Photo Litho 

@ Direct Plate Setting for Multilith and Rotaprint users. 
@ Lithographic Duplicating 

@ Photo Litho Printing 


Equipped to execute all stages of 
Vorityper, Lithographic Printing 
ond Duplicating, we are, however 


prepored to undertake any phese 
of the process for firms with their 
own equipment 


) RATHBONE ST wi muUS o@53, 415083 


SU BDERICK & €O.. LTD. 


Manufacturers of 
ATTRACTIVE PUBLICITY 
BOOKLETS 
from 60,- per |,000 
Al short list of os line 
LADDERSTOP MATCHES for sik and 

nylon stockings 
MATCHES for clothes and 
carpet protection 
STYPTIC MATCHES each curt 
clean astringent 
MATCHES lenses kepr 


one 


cRoiD MATCHES quick reper to 
broken ornaments 
SOAP LEAVES for sport and travel 
0.D.T. Cards Fly protection. 
Etc., etc., ete 
in thirty years our clientele bas 
become World-wide 


Walton, Liverpool, 9 


‘ —_ a } 


SUDDERICK & CO., LTD., 25-27 Sefton Road, 


| Ws JFooks Court... 


An address for Artists aod Studio Managers 
fememnt« Here at Colyer & Southey, you will 6 
unk “ «ofall the materials and services wh 
you need. supplied by people with a wide capericnce 
. ee ange of ow @ Photograph and 
* bashion Boards photostatx departmen 
* hom 
Range Winsor 
ons fine colours 
shes 
Deta 
Papers 
snting Service 


COLYER & SOUTHEY L 
17°18 TOOK'S COURT*CURSITOR STREET-E‘C-4 


AI New, nei SERVICE 


beutth th and R 
ms cnr hy 


and 


wo of pe Machines 
1) Rap tal 


he a) 


every user of Maprint 
Tre S:rand 
invited + 
will receive « 


ct the address 
and tmmecciate 


P customer satisfa You afe 
Terminus 26 ehere you 


All IN” 


Many * . s tl 


SERVICE 

omoprchensive service inva 
\imemly sogaly the a then the Company handles the sr 
dea & finished plate ody for your machine 


THE STRAND LITHOGRAPHIC CO. LTD. 


1S? FARRINGDON RO. LONDON EC! Telephone Terminus 269! (4 lines) 
Rathbone 24) 


Roneo Window Illustrates 


How Photographic Blow-ups Can 
Be Used As Centre-Piece Of 


Striking Window Displays 


VHE sudden death 
Creorge 


of King 
ught an 
equally sudden display problem 
tu the stores of London, and 
firms specialising in photographic 
blow-ups were inundated with 
hastily telephoned orders for 
portraits of His Majesty. I sup- 
pose | must have counted well 
over a hundred such photo- 
graphic tributes in Regent Street, 
Bond Street, and Oxford Street 
alone; throughout the country 
there must have been many 
thousands 
Unfortunately, the quality of 
many of the photographs was 
neither fitting tribute ror a good 
advertisement for the firms who 
xecuted 
frankly 
displayed 
iwtable exceptions 
xoms in Regent 
delightful Dorothy Wild ng picture, 
much enlarged. Other firms were 
fortunate in securing Dorothy 
Wilding pictures The Bata Shoe 
shops had perhaps the happiest 
tribute—a small display-prece featur- 
img a particularly carefree press 
shot of the King in earlier days 
One moral is clear. “Stock” shots 
1s a basis for giant blow-ups are 
not satisfactory. 
Mr. Thompson, of the 
section of 
dentally 
irrently a most 
window, rir 
1 4 ft. 6 in. onenes iphic 
1 girl's head) entirely agrees with 
this view The which 
features a Roneo filing system, was 
vertising agents, 
& Partners, in 
conjunction with Roneo. Once the 
basic idea of a huge photographic 
head in ~~ had been established. 
scores of stock pictures were exam- 
ined, but nor seemed just right 
The exact positior nd expres- 
sion in, the girl's was of vital 
mportance, and cv Y a suit- 
ible model was found and the -— 
White Studios Lid. produced 


publicity 
(who, inci- 
Row, are 
effective 
which is 
profile of 


ideal shot. The large blow-up was 
produced by Photowork Lid 

Mr. Thompson says “The window 
has proved a real ‘stopper’ and has 
aroused no end of comment.” 

Life-size photographic cut-outs 
are also selling Ronco merchandise 
in Amsterdam, Brussels, Rotterdam, 
Copenhagen, Oslo and Nairobi. The 
cut-outs are of secretary-type girls 
actually using the equipment 
marketed. 

Note, that for Scandinavian 
countries, a Swedish model was 
used; and so on. 

Once, in West Africa, | saw a 
poster of an English girl in an 
unmistakably English dress cycling 
down an English lane . . . the poster 


PHOTOGRAPHY IN 
ADVERTISING 
by 
JOHN HERON 


was supposed to be selling British 
cycles to black-skinned natives, who, 
male and female alike. wore nothing 
ut a single scrap of local rough- 
weave! 


* * * 


Ov ITE a flurry of interest seems 

~w to have been aroused by my 

comments on February 7—‘“hand- 

coloured monochromes are cheaper 
° 


T. 

Several readers asked 
famous “This England” scries of 
full-colour advertisements which 
have long been appearing for a 
British brewery in the periodicals. 
The agent concerned, Crawfords, 
advise me that this exceptionally 
successful series has been prepared 
from hand-coloured monochromes, 
and not from direct colour trans- 
parencies Reason — there are 
numerous first-rate stock mono- 


about the 
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everyone is talking about 


Vast new scope for silk screen design 
made possible by these overwhelming 
advantages of “ Pellulite”: 


Absolute control of cons 


istency and @ Fine lines and small type clearly 


ADVERTISER'S WEEKLY 


*,* 


Pellulite 


FLUORESSSTY 


ia 


spread 


~ Impervious to rai 


@ Moderately priced 


reproduced 


Light fast 6 to & weeks outdoors 
2g 


& Accurate kiss-butt register 


© Choice of 7 sh 


to black grounds 


@ Screen colours 


4 


des @ Light fast indefinitely indoors 


B Most economica 
° Poster colours an 


®@ No coarse cdges to “kill” 


direct’ brushing 


spraying 


Send now for 


(NORTH) 


DACRE HOUSE. Vic 


Manufa 


Typesetters 

: Stereotypers 
Electrotypers 
Blockmakers 


PHONES 
CLErkenwell 


2486 and 
3147 


Ide cords, somples, prices, to 
CHEKMIAN SILKS LTD. 
scour MILLWARDS MERCHANDISE LTD. 


TORIA STREET. Le 


an be a ed directly @ Contains no coarse pigments 
® Poster colours for 
for printing « or spraying on paper, 


metal, ete 


“Pellulite’’ 


MANCHESTER FLEPHONE COLLYHURST 


NDON SWi TELEPHONE 


¢ C.P.A.. 79. Oxford Street. Manchester 


main distributors 


246 


WHITEHALL 0261 


wood, 


THE 


CRAWFORD 


FOUNDRY 
LTD. 


76 - 78 
TURNMILL ST 
CLERKENWELL 
LONDON 
E.C.1 


PP. is only one of a 


large range of Type Faces 
we have in stock. 

A phone call, or preferably 
a personal call, will secure 
our latest Type Book. 


Women turnagain and again to 


Stitcheraft 


ABC net sales 241,388 copies a month: Type arca page 8 ins. x6 ins. 
£2044 page: Advertisement Manager 8. H. BOWDEN, Stitcheraft Lid, 
Great West Road, Brenttord, Middlesex. Telephone EALing 6283 
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Photography in 
Vy MhAry WITH, 


Advertising — 
pictatacentnecte - 


Continued 
ee 
oe chrome landscape gatives in the 
( aI Vaid > | Vaavi t.N99 fies of Britaw A top-flight photo- 
graphers: but th xpense of colour 
d rela small demand have so 
far discouraged th ding up of 
The WORLD PREMIERE ot nparable stocks of ‘ransparencies 
B b “ ( wf had so 
RKO Walt Disneys latest , f s of these 
shots keep a 
masterpiece, Robin Hood M stock 
and his Merne Men. at the * 7 * 
Leicester Square Theatre No! g ago W. S. Crawford 
nding s high cessful ex- 
3 n Thursday, 13th Mar hit ‘ graphy in 
. Ad ze. S was th 
will be a truly great Dr oe die fdllowine 
sccasion with a d dist his tun The ramatic impact of multiple 
‘ Ma exposure in cr ¢ photography 1 
. ( W. Cor id, th tech ‘ ate b } ; by W.T.G 
Come and bring a party ' ‘r } h th Hiller of Gee & Watson for Austin 
with you! By so doing ext m wil pen until n Agents ave S. H 
you will ensure a very M h 18 Benson l ft 
happy evening and contr * 2 e 
- bute to this worthy cause 6 ae B 1946 
- {NX Am fer has tak md ann i plans t 
- Write NOW to 4 hy ) { us ’ ’ %) milhon 
F World Premere. Robin Hood concerning oun of " I sp vf 
ra %6 long Avre London WC)? pho j U.S.A » KB h cyes) stagec Zz ; 
i tor tickets gene ge : ! 1¥41 ou still thy sting t ; 
" par Ss w xposed the yndent adds I ! 
20. £110 and 10 hough « sma were ho hat few an $0 
7 seg pn 4 N *rtheless I fess h o us 
= os h Fastman Kodak Co her ( xk with oi) 
= In add 2 huge as is shown i | k and white 
inknown total was produced by photography 


PRINT REVIEW 


house ing lower case. This 


proprietors on how 


i 
° mk y Advertisers Week e 
; I . ° ‘ Continued from page 384 ’ 
‘ ish then k form is, I advertisements he new Torquay f 
IPPore I can think guide I J 
no ier reason f the pro succumbed fi 
duction by Dunlop of 36-page example I do ; 
aibum of photographs of their ad seme q 
wares at the Fe exhibitions € y high f 
¢ scope of the pictorial record most unusua ' 
ats s not wide enough f the book velped by t ;, 
- to be of genuine est to cus rigidity of t 
a ‘ tomers who could not get to the numbers of .. 
K 7 HS Festival, nor important enough to typography 
The Dunlop tyres you 0. / © 4 souvenir for those who did standardised 
g and the 
ping 7 ate 3 aw Gold Sea A pity, becaus vw book is suceinet I t 
on the sidewall a the’ easant with its wide landscape advertisement pages are a plea 
pages and its large and careful sure to look at and t ead 
Gold Seal. This tographs. The $ worthy Mr. Hollve Torquay’s Pub 
symbolises all that fa ¢ in cargo city Officer, has provided a lush 
is best in design, ‘ ert 
7 materials and bites os 
manufacturing At cos 
technique. eb 
ce ct 
ind wit 
i red > 
: { the 
hes 
design is 4 
cons 12 ¢ 
. r whic j 
nd f | 
‘i usual procedure by setting 
Me Mo lds Maser] WHETHER Berketry Hollver lines of caps close and letterspac va 
fy ssa Nas actually advised guest ] } s ar 
ro wor 
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3 top flight Canadians 
come to Britain 


THE MONTREAL STAR 


152,000 copies daily 


WEEKEND PICTURE MAGAZINE 


950,000 copies weekly 


FAMILY HERALD & WEEKLY STAR 


426,000 copies weekly 


have pleasure in announcing that, as from Ist March 1952, 
they are represented in the United Kingdom and Ireland by 


ww 


Exporters and Advertising Agencies are 
invited to take full advantage of the 
services of Powers, who will be happy 
to assist with marketing plans and to 
explain how the MONTREAL STAR 
covers 96°, of the English-speaking 
homes in Canada’s first city; how the 


FAMILY HERALD and WEEKLY 
STAR, Canada’s largest farm paper, 
introduces British goods into 35% of 
the homes of Canada’s farmers: how 
WEEKEND PICTURE MAGAZINE 
covers over half of all the urban homes 
in Canada. 


JOSHUA B. POWERS LTD. (North American Division) 


14 COCKSPUR STREET, LONDON, S.W.1 


Tel.: WHITEHALL 3366 
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(GRisTIAN}ERALD 


Gels Results Because its Readers 


Have faith in it! 


INCREASE IN RATES SINCE 1947 
N () INCREASE IN PRICE SINCE 1948 
DROP IN READERSHIP! 


|) THE CHRISTIAN HERALD 


6 TUDOR STRERT, LONDON, B.C. 
felephone: CENTRAL y6a4 
. 
OR, 4 WESTERN ESPLANADE, PORTSLADP, 
BRIGHTON, SUSSEX Telephone: HOVE 472589 


| COMPANY LIMITED 
| 
| 


Rib - 2 TABLIS? 


Time 
and Again 


the pulling power of 


THE 
JEWISH 


CHRONICLE 


has proved its worth 


No National Advertiser can 
afford to disregard its readership 


Advertisement Manager: A. B. Guthrie 
12 FURNIVAL STREET, E.C4 Tel. HOL. 9252 


CATHOLIC HERALD 


GROUP 


A.B.C. July Dec. 1951, 
97,121 
£250 per page 
and pro rata to 
8 page; 
smaller spaces 
35/- per s.c. inch 


——— 


¢ on appdlicatic he Influentigi 


t CATHOLIC 
ins C- M. 8. MeConn NEWSPAPERs 


CIRCULATING 
Street, Lond &.¢.4 Mong the 
CEN. 1959 PROFESSIONAL 
SALARIED CLasses 


3°. 


WEEKLY FRIDAY 


BRITISH ISLES 


The Good Earth 


EVERY FARMER knows that good 
soil is of paramount importance 
if he wants good crops 


EVERY ADVERTISING AGENT 
knows that a good advertising 
medium is necessary if his clients 
are to get good results. 


The CHURCH TIMES has proved its usefulness 
to many Na il advertisers. Why not send 
for a specimen copy and rate card, and let it 

tie k { > 


Advertisement and Publishing Office 


CHURCH TIMES 
7 PORTUGAL STREET, KINGSWAY, 
LONDON, W.C.2 
Holborn 0844 


Marcu 6. 1952 
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RELIGIOUS 


PRESS SURVEY 


* 


As the advertisement manager of an established religious journal 
states, there is a close tie between the denominational papers and 
their readers who, therefore, respond more readily to announcements 
in their particular paper. The advertisement becomes a personal 
message ip a medium usually read by everyone in the family and 
retained in the home. The claim is made that keyed advertisements 
have proved the exceptional pulling power of this section of the press. 


YHE journals that spring Fireside (1879) Catholic Herald under the title The English 

up during a period are a (1884) and British Weekly (1886) Churchman and Sr James's 

; fairly reliable guide to the A good-humoured argument Chronicle; A Protest Family 
2 thought and outlook of that ©Omducted in the columns of the Journal. It is now sun by the 
period ie is therefore not sur- religious press some 50 years ago English Churchman Trust Ltd 

produced another claim to be formed in 1910, “to print, publish 


prising that a fai 
able number of 


century 


voted to some kind of religious 
topic should have been founded 
around the middle of 
It is, however, 
that so many of the magazines 


co . on 
rly consider the oldest circulate, conduct and carry on 


journals de Mudie Smith stated in the 1¢ English Churchmar in 
Daiy News his belief that the such manner as to ensure the ad 

Christian News of Scotland was vocacy therein of Protestant prin 

the last the oldest religious journal in ciples and Evangelical doctrines 
unusual Great Britain The publisher of Thus for more « css a cen 
the English Churchman pointed tury, these journals | been 


out that the English Churchman building up, either within ther 


and newspapers then founded begin in 1843, two years or so own denomination o 1 the case 
are still in existence now, and — before the Christian News. Smith of non-denominationa | 
Rie indeed thriving more than they then proclaimed the Enelish throughout the field, a f 
ia have for many years Churchman as the oldest religious band of followers for whom the 
| There $ some  controvers newspaper The Record, how particular paper they buy is an 
aH about which of the present ever, put in a claim of seniority mportant part of 
im leade n the religious press field its first number having appeared life. The stability of this nucleus 
st senior: Certar they fo in January 1828 of readers gives the papers a 
é owed each other very rapidly The Methodist Recorder. not to media value far in excess of cir 
Among the weeklies, The Tablet be outdone, pointed out that it culation and adver ng rates 
ippears to have claim to the had incorporated the Watchman This point is, indeed ssed by 
privileg f being the first-born, that f old sentinel that kept many executives of religious 
its first is having appeared in r public affairs from the — press 
1840 It wa wever. f wed * It therefore claimed 
= j next t the / 
Chronicle (1841) and The Friend eae Ad. Become A 
(184 um brought back into Personal Message 
ground the English 


Claims To 


But 1g before 


ain which, because it in rthur Warr idvertisement 
corpor the St James s manager, The Fri ¢ only 
Publishing Record Chronicle, claimed to leave “all weekly journal of the Society of 
ts esteemed religious contempor Friends), puts it like There 
l bef amy of thes iries more than a whole century is a close tre betwe t jenomi 
) the rear.” The Sr. James's national papers and t readers 
Chronicle was united with the who, therefore, res 1 more 
English Churchman jin 1884, but readily to announcen n their 
according to James Grant's stan particular paper. T! Iivertise- 
dard work The Newspaper ment hecomes a p tl mes- 
Press: Its Origin, Progress, and = sage.” 

Present Position.” it was founded Ronald King idvertisement 
as far back as the year 1724 manager, British takes a 
The English Churchman was slightly different Every 
rigimally a Tractarian organ, but reader of a relig urnal is 
1 the 1880's it was acquired by personally concern ts con 
the Rev. James Ormiston and was tents. British Weel in inde 

published as a penny weekly pendent journal, and its re 


Family Readership Gives These Journals 


Special Value As Advertising Media 


* 


take the paper by choice and not 


because of a denominational tic.” 
dD. Ff Kessicr, managing 
of the Jewish Chronicle, 


maintains that the argument 
put forward in support of 
using =_ the weekly press as 
a whole apply equally to the 
religious weeklics. “In addition,” 
the religious papers 
cater m particular for family 
groups and are regarded as an 
integral part of family life The 
particular value of a religious 
paper from an advertiser's point 
of view ts that it js not read and 
thrown away but if ts kept at least 
throughout the week and often 
longer for reference purposes. The 
advertisements appearing in these 
papers therefore, have lives 
which are at seven times as 
long as 
daily 


he continues 


least 
those appearing in the 
newspapers 
Publications, who 
parish magazine 
Words, The Win 
News) among 
this into more 
Advertisements 


Chansitor 
publish three 
insets (Home 
low, and Church 
other things, put 
practical terms 


in this and ! 


similar publications 


are read and brine good response 


The unanswerable proof is the 
coupon or keyed advertisement 
which renewed time and time 
again over a period of many 
vears 


Christian World claim this for 
their readers They are settled 
well-to-do people with time and 
money at their disposal to further 
the work of benevolences and to 
support the churches. In 

high taxation this 
claims FP. Lewis, advertise 
director, “that they are the 
that is afford any 
Continued on next page 
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RELIGIOUS PRESS 


SURVEY 


HOME 
WORDS 


BRITISH 
WEEKLY 


* Quality Circulation 

* Interdenominational 
* No Increase in Rates 
* Guaranteed Insertions 


* Woman's Feature 


* Scottish Edition 


Advertisement Manager : 


a ‘ 46-47 CHANCERY LANE 
(hansitor Publications 


37 Chancery Lane, London, W 4.2 


THE METHODIST RECORDER 
84.506 * 


MALCOLM WATSON 


tuvertisement Manager 


Every scheme to cover 


“THE BAPTIST TIME 


(Official Journal of the Baptist 


CHRISTIAN WORLD 


CONGREGATION AT 


| CIRCULATION: 20,500 weekly 


Advertisement Managers 
WILL KITCHEN Jr (macazinesy LTD 


The Ctritiae World Lid 13) FLEET STREET, LONDON, EC 4 


held was the 19S1 appearance in 
the Shaw Standard Reference 
‘ sof u Who in the Free 
( ‘ { tt ublication 
{ sv ¢ there had been no 
pret € eference book 
‘ ce g the w c f the Free 
( s of Great Britain and 
Ire | 
[he book, in addition to con 
aining the names and biographies 
ta the Free ¢ iron nisters 
and leuding la bers, gives 
ina i ¢ gins and c& 
stitu " { the va iS non 
ont nis de nations 
g } with specialised articles 
cont ited = by ading =Free 
. ‘ € ministerial and lay 


B with ides 
undertak of p ar interest 
to the Free Churches is also in 
cluded 

In barking upon 
venture, the publishers 


active assistance and co-operation 
of the Free Church Federal 
arious denomina 
ms. On publica 
n, the book was welcomed as 
an authoritative addition to the 
world of reference books, not 
y inthis c¢ intry ul the world 


over, especially in America 


$ quite cicar that most of 
t¢ religious papers take consider 
guard the 
nierests Of their advertisers 
On the question of morals and 
ethics, Miss C. M. B. McCann 
advertisement manager of the 
Catholic Herald group holds 
rather interesting and out-of-the 
rdinary views 
With the death of the proprie 
tor in 1934. a new company was 
formed and it was felt that the 
ne had come to break away 


ubdie to sal 


fron 1 old conception of a 
Catholic weekly which tended to 
be ecclesiastical and devotional 
rather than secular 


Interest In 
International Affairs 


It was decided that the new 
Catholic Herald should concern 
itself directly with international 
affairs social and economic 
questions at home, and with such 
vitally important channels of con- 

’ r larist outlook as 
art, books 
and, of recent years, the wireless 
and television 


The modern Christan was 
seen as a citizen living his daily 
{ nh constant contact with a 


world in fundamental opposition 
to the ends and values for which 
he stood. It was felt that by re- 


flecting this work in a Christian 
weekly newspaper that, on the 
one hand treated of worldly 
iflairs and, on the other, tried to 
convey in this field the spiritual 
and moral force of religion, they 
could do something to make 
such a full and ordered 
Christianity a littl easier to 


achieve.” 

Consistent with this policy, the 
group accepts all kinds of adver- 
tisements, tho 


all nsertions 
ire subject to the approval of the 


proprictors and full inquiries are 
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made about new or untried pro 
ducts before advertising for them 
is taken. If an advertisement is 
accepted for insertion, this is held 
by readers to be a recommenda- 
tion in itself. Any complaints re 
ceived from readers are dealt 
with, and if they are found to be 
justified, the advertiser is warned 
and, in serious cases, the contract 
cancelled. 


Circulations 

Going Up 

An encouraging trend in the 
whole religious press field has 
he steadily rising support 
for these journals. Cuirculations 
IN Many cases are Now tar adove 
re-war figure, while some 
journals—-the Church Times is an 


example with a steady net sale of 
just over 51,000--are printing to 
the limit of their paper allocation 
One of the most outstanding in- 
creases has been achieved by the 
Jewish Chronicle Present sales 
are 254 per cent over the 1938 
figure, and 262 per cent over that 
of 1948. Home Words, the parish 
magazine inset published by 
ublications, has also 
: narkable rise No 
advertisements were carried dur 
1 1938, 401,000 copies 
were distributed, in 1947 this had 
risen to 1,115,800, and present 


circulation s Stated to be 
1,537,000 This company pub 
lishes other similar insets The 
“ low has a circulation of 


160,000 copies per month—al 
most double what it was two 
years ago—and Church News ts 
now selling over 100,000 copies 
per month 
Another spectacular effort is 
being made by the Methodist 
Recorder. During 1953, a World 
3 l described as 
“the greatest Methodist adventure 
" is to be made 
During this year, the Recorder 
aims to top the 100.000 circula 
tron mark Tt Ss wou d represent 
an increase of nearly 100 per cent 


sine 1938, when net sale was 
518i Figures for 1949 were 
71.500 per issue, and for the last 
MX wnaths of last year, 84,306 


No Paper 
To Expand 


Christian Herald ws one of the 
ournals that has reached the limit 
H $ paper allocation, so thal 
$s sales figures have been more 
or less steady at just over quarter 
t a milhon since 1938 

The Catholic Herald group, too, 
has performed prodigiously in 
the matter of circulations Al- 
though no A.B« figures are 
available for 1938, it is estimated 
that average sale in that year was 
about 48,500 per issue. This has 
been raised to 84,692 (A.B.C.) for 
the latter half of 1945 and to 
97,121 (A.B.C.) for July 
December 1951 

Sales of Epworth Press Publi- 
cations show a rather more 
unusual pattern. Methodist Maga- 
zine sold, according to a publisher's 
statement, 5,000 copies in 1938, 
went down to 2,400 in 1945, and 
are now running at an average of 
about 25,000 Church Record 
also dropped between 1938 and 
after the war (from 51,000 to 
22,000), but it has now picked up 
igain to 31,000 

Catholic Fireside has followed 
the general upward trend of sales 
(16,000 to 35,000 since before the 
war) 

The Free Churches of this 
country are all engaged in a For 
ward Movement campaign in an 
effort to strengthen membership 
and to increase the number of 
Ministers As soon a$ present 
publishing difficulties are eased 
Christian World js hoping to in- 
crease its popularity among men 
and women of the Free Church 
community 


Price Rises Had 

Little Effect 

Publishing difficulties are, in- 
deed, hindering quite a number of 
journals in this field, as indeed in 
all other fields. A number have 
had to increase rates or selling 
price. The Friend is an example 
of one journal that has increased 
its price to the public. It states, 
however, that this increase has 
made very little difference to net 
sales. British Weekly, also pub 
lished by British Periodicals Ltd., 
has had two price increases, but 
eirrculanion 1s said to be steadily 
rising after a temporary set-back 

Last year The Tablet had 
to break a tradition of well over 
a century. Selling price has been 
6d. ever since the paper's incep- 
tion in 1840; now the price has had 
to be raised by 3d. The first effect 
of this increase was to reduce 
sales through newsagents by al- 
most two per cent, but that loss 
was soon reduced so that sales 
through newsagents are now back 
to the figure of last October. A 
smal! drop in postal subscriptions 
has fully recovered and the num- 
ber now exceeds that for October 


ADVERTISER'S WEEKLY 


THE FRIEND 


is the only weekly Journal 
of the Society of Friends 
(Quakers) 


Every Friday it goes 
into nearly every 


Quaker home in 
the country 


* 


No 
campaign in 
the Religious Press 
is complete without 


THE FRIEND 


Rates on application to 
Advertisement Manager 
THE FRIEND 

46-47 Chancery Lane, London, WC2 

Telephone HOLborn 6 


THE 


CHURCH OF 
ENGLAND 
NEWSPAPER 


is indispensable to all 
concerned with Christian 
progress. It is probably 
the most widely quoted of 
any religious paper 


It has the finest list of 
Contributors, pre-eminent in 
Church and State 


Reasons why the C.E.N. is 
included in so many prestige 
campaigns. 


Advertisement rates and particulars of 
space available from 
R. M. O'HARE 
CHURCH OF ENGLAND 
NEWSPAPER 
AND THE RECORD 
33 LUDGATE HILL, LONDON, EC 4 | 


Grapho-Phone London City 3063 


THE 


TABLET 


Founded in 184( 
The 
weekly review 
of 
politics and literature 


for 
Catholics 
Advertisement Ra / 4 page 
and rata H P wid 
colur a4 Ww) 
23") 2 
S pe meen é rate car y sent 


128 SLOANE STREET, 8.W.1 
Tel: SLO O41* 


“YOUNG LIFE” 


Religious Youth Monthly 
24 pp. 
Circulation 10,000 
among 
Business Youth 
Further details from 
Asst. Editor, 51 Gloucester Rd. 


London, $.W.7 
A 8 TE 


THE CHRISTIAN 


FOUNDED 1859 


INTERDENOMINATIONAL 


National Advertising 
reaches an influential 
cross-section of the 
Protestant Denominations 


The response to the Appeals Ad- 
vertising in the columns of “* The 
Christian” makes it an automatic 
choice in this particular field. 


AN EXCELLENT MEDIUM 
FOR CLASSIFIED ADS 


Specimen Copy and Rates on 
Application to 


G. B. ORR 


Advertisement Manager 


33 LUDGATE HILL 
LONDON, E.C.4 


Telephone City 3063 
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WO Electric, F A. Leve r bd more advertisers in 
Sasa af Covetatons wa Som Mainly Personal— 
very definite feas wha expert on prickly 
wants to be done He 1s particu subject: History un- 
en 2 ee ae covered at St. Bride's 
Gordon Shelton com- 
pletes first 2/ years 
with Basil Butler 
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nanagers turned 
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ae 1 Univ - y Pres s by way Thousands of cinemagoers in the next few months « see P iwtoria by th “il ‘Bu ler Co. last week 4 
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ssue of the Journal of the Adver space representative. fin Space for me assorted truit jellie mpleted his first 21 years with 
Association should be read by isan = : this ag He came to them in 
very adver ng wh pir 1941 f George Cuming'’s. Pre- 
ise the English la sage properly pretty out-of-the-way hobbies. But he turns with cag » (a) cach viously he has been im Marcon- 
Before coming to Ultra, Mr. Lever probably few people can compete in and (b) Sw stamy (haracterist pt s advertising department and 
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TWIN 1/3d. MAGAZINES 


COMBINED SALES 
1948 + 275.556 


1951 + 437,429 


(JULY-DEC.) 


(MEMBER OF A.B.C) 


COMBINED RATE 


£200 per page 


9/ld. per page per thousand 


Good printing » Good positions 


ARGUS PRESS LIMITED 8 10 TEMPLE AVENUE LONDON ece i a 


CENTRAL 3514 


a) Ad Seal gers 
ie ; < a 
Ae ‘ta ; 
: : 
$ ee . 
| * | 
ape ‘ > aoe 
4. tm i, 
A 3 gag - ‘ 
7 % © we OE 4 ——. * 2 x - 
. ‘a - Aes ale pis " , ¥ “yee ; es 3 Sg eee 7 
Fe gt — weer? 23 © 7 
a ee z * A = * ; as 
— | Be: 4 7 ‘ <e 
3 f ays 
eo ts dag SPS aR eg ne Ra ae ite ae J é 
a i “a r he 4 poet oa ae oe a ure 
is % ie ° G ae 
= 2 ; 2? 
= z i a 
‘ iff Mees 0 GAIN ae ie 
= HE re LS Za a ai ~ ata aa 
d a 2 Fs aie ELT So aa a rn ‘. ‘ 
H a " he Be 
ly ee , "5 : Pit 4 <4 a 
g LEE» bs % } . = 
f Ben *: : 
ih f ee 
ie ye mo % = . i oe = 
" wes = ) ® : 
= Fon | : x 
Kiki ¥ ips : 
; Se 2 ; vw 
er 2 
pak a . = . 
2 a ‘ x a 4 
, ig > : 
by ae 
- ioe ig 
3 bul fe iY% 
“ ie os 
; a : 
S a P .; Py 
: y % ~ - 
g (ie a 
5 Bp, ‘tt, 
CEG igh 2 
& y My ie : i 
‘a ae |e 
eh, i as la 
; tp, : Mapyiee Ab 
eae, Cy | < 
lhe, ee fe | es 
Bg a | 
YS, “4 o 
on, topes a 
, ee + - 
Pag eo, 4 
Cy ‘ish * 
Cay, 4 = 
‘ Ye 4, Toa 
jp) a <¢ | 
, its Mpg : 
Ce Ce, ms | 
call Me fay 
Bee egy, t A 
5 Rs Vig gs Riese 
4 0% Kg ar 
e toe iM & “4 
J ¥ ‘7 
Vif +2 4 " 
ih bye of 4a 
hte! Med 4 a ; 7 ie 
: tips | ag gas A Ee Bille Shen. < 
a  B $ io 
, le ar. : 
tyoly 
. \ Ve 
a 2 2 \ \ +) ea 
anit e es : \ a a. \ * : Vg: 
‘ 1 sit id ren. We I 20” oe F ga fo Mee ae - eye lia 
aia : ae ae Sa o Seow ae 2 tn 
ae 5 ‘ : roa: | ee tra a ee ~ Te * — } q a Sie gui on — 


ADVERTISER'S WEEKLY 396 


ACCOUNTS MOVING 


Big Typewriter 
Account Change 
‘ R. Cason Lad. c 


wees oct gel!) LaRJE. Step Up Use Of Radio With 


Howard Manon-Crawford 


April | Six New Shows 9°. 5% fering £50 in 


. ° . f i o ve first 
I I br b Nicholls With . programme % . " on 4 
Dorrity Advertising §Itd sting on Rac i Luxcmbou th G {f Lond mn to Radic 
y 1 M . ‘ ; ck, Loadon Pres . Fachamge Lad. Luxembourg wit nusical 
(» pag ! ’ % ony on of h ™ » u* > i N “ 5 to 8M 
\d w ' nmercial radio { each Wed fay Desmond 
P ‘ ind . ; The new programm nclud Ca ngtion introduc s half-hou 


oad if h i mes) with 
uday t« hose that w popu n days gone 


BURTON’S TEST Frid Gieecinn Mleel Pes 
CAMPAIGN mixed bag of opical ‘ plus a Fry's Cocoa are spor neg » half 


~~ 


< n of rs This i jucst prog t 6.30 te 
leggeet Nicholson A Partners Ltd gramme replaces witt 7K ry Wednesd 
are responsible for a test campaign ihckic starring R Atte Alka-S h with a 
for Montague Burton Ltd. starting rugh which (¢ y's has hour show of ful songs 
in = ational dailtes to-morrow msored nightly sinc Septen ! s cach W sday and 
ib riday) the same campaign will During March. L.P t j { 
run im the provinces placed by sting with Colman, Senile a * * * 
w ' ' ‘ +} 
hitchall Advertising Utd. ‘ artey Ltd. in the handlu { th NEW ACCOUNTS 
‘, ee ee ee re ee ee ee ee “A hw a 
OVERSEAS CAMPAIGNS Silvikrin’s nightly “Mov Mag Havas Lid. hay n appointed 
hanges th week to half } n nt These 
‘ ! ! I i prog th gh de M Lid. which 
a 4 k, on Tuesda Thursd nd 7 ! ouniry 
K india 4 pm ’ ‘ i | over 


handling 


k with w p \ ne shipping 
itd isit d : ny 1 il M wri t * a * 
\ f 1 1K) word sf which listeners are invited to w Bayard Publicity Ltd. (Man- 
! idition iy und describe some occasion which hester) have been apy d agent 
| \ r ‘ ’ lways associated in th m™ x Nulux M Company, 
| \ k with a particular tun The ifacturers of Nulux spring 
. Ss » Af { Swed nemories which a used nm the or " $ses 
totam Tid. 4 the agent progr me will carn the sender onc * . * 
Howards Press Advertising Lad. 
(Manchester) handle the 
unt of Edn Gily fashion 


Portland Advertising Service 
Manch ha b 


nav ippointed 
agemts for R. E. Roberts & Sons 
Lid., lead manufacturers. Technical 
f will be used 
. * . 
The I office of Gee Adver- 
Guing Ltd. is to handle advertising 
Wm , Ban ft Lid 
* * 


NEW CAMPAIGNS 


A new scheme has } sunched 
f the French Gov nt Tourist 


Offic N na “ ers and 


nag ws re J Agents 
Havas Ltd. 
* * * 

Well known sports personalities 
will be featured in npaign for 
North British = sp shoes in 
f nal newspapers j gazines, 

g on March The cam 
paign will include petition 
with prizes o y anoes 

nnis cquets rick bats and 
phs Trade ¢ dvertis 
ung \ us are 


G. Gurest & . o., Ltd., shortly 
launch thre ’ ns for the 
Minnesota Mining & M facturing 
( Ltd tional ad sing for 
S h Boy rn ose tape 
! y j appeal 


PAR will start on March 7 Street's 
TNERS sre also handling f ve first time 
ARTIST Lid we oon of the company’s pro- 

» W ~ ucts Inderseal ubdberised 
9 Lower John St., London W.1. Gerrard 1157 (3 limes) | O% noe BS omy A x. 


nagnet ecording tap An 1 nder 
SC. impaig s sta gz im the 
no ing. trade and r ynal press 
Sc h Boy nagn recording 
tape will use trad and technical 
media 
* 
Eliott advetiins Ltd. yn 
ham) are handling provincia 
c gn f Dreamlin d s 
Y by ¢ k & Gough Lid... of 
s hwick 
* . > 
A new scheme for Smiths Pings 
' will use periodic ppealing 
WOUSCWIVCS Th Ivertise nts 
a featu wiginal recipes t 
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of motor transport t and Scotch Boy 


famous cookery experts. Agent 


Scientific Publicity Ltd. 
. > 


rnik sun Starting 
4 The ads. f 
fraw by Peggy B 
f Ibeco wat 
fact i by « D f 
S Lid ing nation ‘ 
j Ss, as Ww : 
differem t 
k suilding and 


ts for both thes 


w S. Crawford Ltd. 


. > * 
For the next few months, Auger 
& Turner Ltd. wil! > ying out 
widesf < mpaigns f Nu-Silve 


Daily j 
Mir News Chronicle and several 
Sunde ty nationals including News of 
the World, P. ind Sunday Pic 
torial The 1-Pin™ campaign 
carried out through women's 
ravines and advertisements are 
d to appear in Woman's 
yman and Beauty, The Lady 
Queen, Woman's Journal, Weldons 
Practical Needlework and others 


. . * 
New advertisements for the 
P utit Co. Ltd.'s Emergency 


De-Salting Kit, have been designed 
by Alfred Pemberton Ltd., featuring 
Stanley Smith and Charles Violet 
who recently crossed the Atlantic in 
he 20-foot yawl “Novo Espero.” 
The new advertisements are appear- 
ng initially in the chemical papers 
* * * 

Lewis Publications Ltd., publishers 
of Childhood magazine, are using 
Radio Times for their second sales 
promotion campaign in the 
nationals. The campaign begins on 

irch 28 with a programme page 
solus It is scheduled to continue 
hrough the Radio Times for ten 
months 

* * * 

T. B. Browne Ltd. have placed re 
newals for Plus Gas Co., Ltd 
nakers of generators, anti-corrosion 
nd protective fluids, in selected 
trade and technical journals for a 
period of twelve months 

* * * 

Renewal instructions for Williams 
Deacons Bank have been given to 
provincial weeklies and evenings in 
Lancashire, Cheshire and Derby- 
sh The agents, Osborne-Peacock 
Co., Ltd. (Manchester), have also 
newal instructions to pro- 

rclal weeklies and evenings over 
1 wide area for J. N. Nichols & Co 
Ltd.. makers of Vimto 
. * 
PUBLIC RELATIONS ACCOUNT 

Foote, Cone & Belding Ltd. PR 
group has been appointed to handle 
he public relations of Kleenex tissue 
handkerchiefs for Cellucotton Pro 
ducts Lid F.C.B. are already the 
advertising agents for Kleenex. 
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ee 


Who are the largest manufacturers of all kinds of fixing devices? The Rawlplug Co. Ltd 
a This famous firm, with its world-wide ramifications, started out in a comparatively small way just after 
the first world war. Its range consisted of a few sizes of fibre Rawlplugs. Today, apart from Rawlplugs 
covering every size of screw, it manufactures and markets a host of different fixing devices to meet all fixing 
problems, as well as tools, drills, boring tools, adhesives and other product- 
It has been our privilege to handle the Rawlplug Company's advertising from the earliest days. Naturally 
we've learned a lot about building, engineering, installation of machinery. retailing through ironmongers 


and hardware dealers and so on in the process. 


Perhaps this practical knowledge could be usefully applied to your own advertising problems 7 
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ADVERTISING 


7 
Master 5S MsGErs ASSOCta- 
LIHAT René Elvin, ; La . - ao rf 
" 4 ‘ ‘ 


M 


THAT s ’ j tising 


Norman Widger, 
Gas Ww i 


2 
Assocta 
a Ann 
1 
: 
a Judging Spratt's Bird Seeds and Bird Foods window display competition y ~— Puttin t ross.” 
. lies we (left to right E. R. W. Lincoln, editor Cage Bir C. D. Rant Cafe R wal 1 eg — 
! litor Advertiser's Weekly.” and Brian Vesey-Fitzgerald, well-known Rovat Statisricas Society (study 
e ° ad naturalist and former editor of “The } ction. D A Clark on “The 
THAT A. 5. Acock, whow cent Census of distribution 2. Savoy 
iw t don th THAT H. H. Hyams b Sir THAT in appl m by More a March 13 
ri i ~~ Joseph Causton & Sons Lt » ;OIN Ferrall Ltd. f the display of a PREMIFRE OF Ronis Hoon” in 
M Box Company Abbey Display Company ’ letun board adjoining the Embassy aid of NABS. Leicester Square 
bid f s pat A. general manag Cinema. Dorking (S vy). has been Theatre : 
Pallett it nag * * * refused by th ban Council on oe oo. ¢ 
ad bed * THAT advertising is not to be he ground that would affect "Edward Resturant 
LIHAT G. Thernton Bridgewater, of llowed on the exterior of Chester nenilies CLus oF NorrincHam 
“Nu “ New wil puis teld Corporation buses but 1 . e * a dance wpm 
f i Manag scheme is being prepared for internal 
; Clothing Association sms tru idvertising THAT Danske Reklame. the Danish THAT in a letter to The Times 
advertising monthly, is celebrating ww. R. Baleh, a director of Gollings, 
MAA AA AAAAAAAAAAAAA b SRver pan discussed the production of paper 
* * . fiom clephant grass in East Africa 
* | > * * 


:s 
= 


folder for the Canadian magazine 
Weekend, attached to which was a 


/ / ca - Lent i. omens ng a / at enseting THAT Americ n hotel ind resort 
people rec tly receiv sromo 
d ) ( A) 0 ; ar “ newsagents. t i f t cn aga pron ion 


>) / comme ayn Poon ser alll resp ae real Canadian dollar bill 
. * * * 

OS la * af * THAT one of the leading men on 
| he buying side of cosmetic retailing 
| THAT in sing t S$ Sees a : 

y 6 | re-creania " ob ft a of the is Shortly to join Tokalon Ltd 
oe ee Portland Adv g Service, Man- * * * 
On A111 i) (141¢ | chester David O. Waring is in THAT s v ral advertising people 
charge rg ind=s general nd journalists, at the invitation of 
nana geme George Dann takes Watney, Combe, Reid & Co., Litd., 


the tee nds Frank went to the Gr r public house, 


Strawboard backed | Siting oie Sat Ren Bion sR 
nvelopes | 
made specially by 


Ge/tot- 


Whitinane 


Rodney 4500 & 6105 


Mrs. Constan a | ‘ munching” with a bottle of champagne the 
“ rby J nan in Great Britain—at a press cocktail party 
Mone in Distributors Ltd., of Cheadle, Cheshire. The 
i is was organised by Farmer-Herbert Advertising 


Led., of Manchester 


Te 
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; iy 
DIARY . * 
Monday, March 10 | 
i BeisTOL ant West Pustictry 
4 * mn mu Civce L. W. Harrison on “Screen 
het 4 giv alk v “ Grand Hotel 60 pm U 
f ‘ Sw PumuctTy Cius ~~ LONDON 
4 rv on , power . E - Lewin Nesdhaw the “Work of I ° 
: RA Ja 2 - 4 the ALD Waldorf 6 pm : 
; 7 Mages he Home ; rt A R Tuesday, March 11 
Sauce —. t: / ar; a Womens Apverrisino Cup Hy 
z . . . i> 2 ~ ead -~ —s Denaid Woltit Womer f the 
+ —~y theat Trocader 4s om 
es ‘ = INCORPORATED ADVERTISING MAN 
f f d ‘ “we 5 4 Q a acne ASSOCIATION Manchester 
; ‘ , nest 
Bay . 7 " e ivertising a technica Product 
i { aking f amy wt, Quests femi. 6 , 
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* Gibbons f \“ Row, B Thurs- 
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VELL 


(NEWS) 
OPSA DATA 


™@} AMERICAN BUSINESS 
EDITION THROUGH THE 

’ pprecr 

*-ublished Daily in ad ste “Seed 2 ss and News 

» - all —— PAPERS | ett ‘ld. 7 Maxheld, J.P.j, on 


Casablanca for ll | director, Provincial Newspapers Lid 


Americans in North 


Africa. =, 


Centenary 


‘’ 7. 
Specimen copies and || °@ TRADE | »} ‘ 
= fal a Celebrations 
rates from the Sole INCH RATE With ‘s f Saturday, the 
. | Burnley aes and Burnley News 
Agents in Gt. Britain. A.C NET WEEKLY brated its ¢ y, and the 
SALE EXCEEDS /22,000 KCaSsION Was irked last Thursday 
va puion K » Town Hall 
Tr a ' . Represented in London by oO wi ar : representa 
t ee WILL KITCHEN, Jr. LTD. ves were I ved by the Mayor and 
OVERSEAS PUBLICITY & seit AGENCY [’ 131 Fleet Street, E.C.4 Contra! 1960 | Mayoress, and by J. H. Parham 
flee 49468 Head Office: MANCHESTER STREET, ag nanaging dir oO f Provincial 
Adverusement Meneger C.W Gile | Newspapers Lid. (of which the 
or — — — = Burnley Expre ” News 18 a sub- 
fiary), Clifford H wan (editor) 
7 dROU ( manager). The 
ie wiginal newspap The Burnley 
y {dvertiser, of whict facsimile was 
I the product involves... . included in th iy issue, was 
distr d fr first appear- 
Preduction ance \ stion of 2,000 was 
Processing of ferrous or guaranteed. To-d the Burnley 
upress and New ibl t e 
Testing non-ferrous oe * so 
inmapecting tal 64 00 _ . 
Fimishing metals * “ s 
Und he heading Pools: Who 
Helps ¥ Mo ust Sunday's 
Sunday Express quoted 
arTiss seouanar he Sporting Li Cruide as showing 
- hat the Sunday Express headed a 
MUST CARRY YOUR ADVERTISING MESSAGE ie of Sund { daily papers in 
>... eo — | respect of the cu y of its winning 
THE KENNEDY PRESS | 3} KING STREET WEST. MANCHESTER } | football s Ons § he start of 
~ ~ tree i) @8OFORO STREET. LONDON. w ’ he football season. It had 871 suc 
sful fo ASts th runner-up 
all having 859 
* * * 


March issu f he British 
Legion Journal has «a completely 


w format with ype area of 


Thin. x 10h in. 1 + pages include 
PASKAS II v) news, features and ires relating 
service mat d sells at 4d 
order f I nth’s issue 
Cartons, outers and display pie 125.00 P is one in- 
obey at we aoe tees ae ag sortie £85, and dvertisement 
functionally and visually manager ts cE. ¢ pell 
> . » 
WM. W. CLELAND LTD Television & G Press Ltd 
STAPLE HOUSE HOLborn 252 ’ th uhly tele 
CHANCERY LANE, WC. & BELFA ' wigal lelevision News 
orporating has been 
q d by : company 
f Princes P who will 
DISPLAYS sT AND produce ind | s from the 
EXHIBITION STANDS Ap ss M Johns will 


EXHIBITION STANDS DISPLAYS OF QUALITY continue as ed 


MERCURY | |T. BOBINSON| vo ene 


Q s this 

STUDIOS, LIBITED week Motor Cycle’s third annual 

DISPLAYS LTD 72a Plough Rd., Battersea, S.W.I! Light-weight N onsiderably 

245 VAUKWALL BRIDGE ROAD Tel Nos Betterses S300 & 4886 larged and w ge gravure 
VicTOmA - SWI TEL Vic Ovi? 9 


supplement, apy day (Thurs- 


Publications News and Notes 


centenary gathering the Mayor of 

eft, and J. H. Parham, managing 
spot an amusing item in a replica of 

Advertiser { March 1, 1882 


day). so does the Special Breeding 
Number of Cage Birds, occasioned 
»y the lifting of the ban on the 


portation of parrots Caravan 
Number of the Autocar appears 
to-morrow ind the annual 

Licence Number of Motor Trans- 


port, on Saturday Annual ‘Fitting 
Ou number of Yachting World, 
ublished this month, is greatly 


. . . 

1982 edition of the News 
Chronicle Racing Annual by 
Captain Heath and “Bookworm 
now published is pocket size and has 
182 pages of articles and fixture lists 
An cight-page art supplement con 
tains) portraits and biographical 
notes of the outstanding jockeys 

* * * 
Go will no longer be pub 
shed by Kemsicy Newspapers, but 
will revert to its original proprietor 
Roald Nerdrum 1 Norwegian 
chairman of World Wide Holding 
Co Although there will be a new 


dito no immediate change in 
policy is envisaged The magazine 
will at present continue publication 


bi-monthly at 3s. 6d. but will appear 
monthly as soon as conditions 


permit. Next issue will be on sale 
in Apr Gordon Lennox remains 
idvertisement manager. Address of 
Th Go Publ sh ng Co. is 


Blomfield Street, E.C.2 
* 7 * 
The Scottish Daily Mail has pub 
ished a special Television Hand 
wok, edited by Frank Coven. This 
publication, the first of its kind to 
give special attention to Scotland's 
problems, is packed wi vith hints on 
sception and tuning, articles on the 
irly days of TV and how the 
system works, and biographies of 
studio personalities. Price 1s Is. 6d 
* * * 


News of the World are to sponsor 
i nine hour car race at Goodwood 
ext August. Lasting from 3 p.m. 
| madmght it will be the first car 
rce to be staged in the dark in this 


* * 


* 
March number of The Twentieth 
Century marks the review's 7Sth 
7 y 


n ~! 

* * 
The Practitioner is pig ~ its 
dvertisement rates as from July 1 


wh he whok - ge rate will be 


£48, as agains’ at present. Net 
sales oe be n Goud during the 
past Six ars and now stand at 
20,000 
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from page As 


W hat’s New At ‘Ideal 


Home’ 


cleaner, a he British 
Vacuum ( & Engineering 
Co. Lid oduced 
Hoover | ng their 
new e c polsher, details of 
which were announced a few 
Weeks ago 


A talking cooker is an amusing 
feature on the Belling & Co. Ltd 
stand Visitors who open the 
oven door of a Big Baby Cooker 
will r the model introduce it 
self with Hello' I'm Big Baby 
Belling,” 
talk 

The Nova Espero, the tiny 
sailing boat in which Stanle 
Smith and Charles Violet crossed 
the Atlantic s being show Kk 
publicise the Permutit desalting 
kit by The Permutit Co. Lid 


followed by some sales 


A new and entirely automatic 
home washer being cxhibited by 
Bendix Hor Appli inces lid It 
ncludes a w on This 
model sells at L104 10s 

Many of th od and drink 
manufacturers are ‘help ng to carry 
m the Id H xhibition tradi 

yn nf stlé’s low 

rv f the four new 


coverage 


* The Water & Sanitary Enginee will give 
you almost complete coverage in the water 
and sewage works markets, also with land 
drainage and river works. Cover positions 


will compel the atcention of the engineers— 


a perfect combination 


Contact The Advertisement Manager at 
DALE REYNOLDS &@ CO. LTO. 
32 Finsbury Sq., London, E.C.2 
Monarch 154! 


a3) ron arenas ( | 


__ The —_—— Spoctelacle 
JOHNS, SO TS LTO. 


aw 
| 2-4 ren ST. eee 


LTD. 


Fae) wet om o: 


37 SPRING STREET w.2. 


Exhibition 


Bourn-Vita together with samples 


of orange sandwich biscuits 

Or r fering the an 
f f soft drink rang lemo 
lemon barley, lime and grape-fru 
n miniature bottles at 2s. 6d. a set 
or 6d. a bottl Whitworths of 
Wellingborough arc presenting a 
2s. fd. cookery book with every 


Is. 3d. bag of flour purchased 

A perfumed furniture polish 1s 
berg displayed by Stephenson 
Brothers Lid. Impregnated with oil 
of lavender perfume it retails at 


mn 
The first bottle of Sparkling 
nguedoc Wine was opened on the 
of he Languedoc ' 
cate on Monday morning by 


the French Commercial Counsellor 
who was broadcasting direc 
’ ind France This 
18s. 9d. a botth The 
doc win “ re-u 
y if ago 
’ hon bo 
t vid The only publ 
been PLR. work t Brews 


Soup Tasting 
A cen ddition to the Heinz 


rang Ideal Sauc is being shown 
m th compan ind Th 
Sa UK which I! Is. 44d not 
being n nally advertised for th 
time being. In the way of samples 
Heinz Lid i offering miniature 
bottles of salad cream ymato 


ketchup, baked beans aad Piccalill, 
a Visitors are also being 
up tasting service 
Flavours unusual to this country 
are a feature of Green's Carnival 
blancmange which they introduced 


a few months ago They include 
banana flee, cherry and tangerine 
and are being prominent 1 aved 


on the Green's of Rriehton stand 
Several national! dvertised lines 
ir gf sented in new packs 
The Spontex cosmetic sponge, now 
ivailable in three colours of pink 


blue and vellow, is being exhibited 
in a new display dispenser. Reckitt 
& Col Windoler s displaved 
ina new hott! Keiller's orange 
squash is p nied in a re-designed 
bottle and lahel 
Highligh His Master's Voi 

stand is a n. tube dir vision 
television r, th gest d t 
s 1 p vailabh Another 
new | n this stand is the latest 
HM_N iat or 


Panel Judged a7 
Photographs 


Several men and women from th 
advertising press and 
world wer mong members of a 
panel that last week helped to selec 
fron imong the entrics photo 
phs for tmeclusion in the forth 


g exhibition of the Institute of 
Photographers 
ncluded Sir Graham Cun 
ningham, E. Searle Austin (director 
Gollings & Associates), R 
t (editor cdl Magazine) 
N. H. Blundell (assistant editor, F.BJ 
Journal), U. V. Bogacrie (art editor 
The Times), A. B. E. Fairclough 
(photographic librarian, Council of 
Industrial Design), Sir Allen Lan 
(the publisher), FE. C. Gregory (Lund 
Humphries & Co.), Joan Gilbert (of 
B.B.C. television “Picture Page’) 
P. Hatch (Council of Industrial 
Design) and C. D. Rant (editor, 
ADVERTISER'S WEEKLY). 
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CLASSIFIED ADVERTISEMENTS 


(Cont 


APPOINTMENTS WANTED 


—ae a 
ries ork 


ecnt 

n ee stat < “. tm au 
House, W mie S ‘ 

W Hitena 4 We ’ 


sonality afd experience «ity 
secks P sons pos 
m s aa 7. 
G se t ‘se 
product { hous fm tours 
t monials Ww * 
1 U Broad Stree E« 
CREATIVE LAYOUT Ak 3 
secks position. Lomdon Ag aper 
™ \ wuals fra J 
typography 
Bow WwW Ad Week'y is ita 
CONFIDENT, Mac. 4 
mat div 4 DAA nan 
} years wpernien sine 
ats woduct . 
araphic know edge “ 
I worth c 
abroa it “ Road 
sw 
EN WRITER socks : rt 
and publicity deparina noe 
Hon 731 Ad W i wT me 


CANDIDATES FOR 
THE AA. LLP.A. and |SMA 
EXAMINATIONS 
are offered a coaching service 
which has won remarkable 
successes, including a large per- 
centage of the A.A. Diplomas 
awarded in recent years and 
1.S.M.A's Pickup Medal in 1944, 
1946, 1948, and 1950. Ve also 
offer non-examination Courses, 
both comprehensive and 
specialised, in modern Advertis 
ing, Salesmanship, and Sales 
Management. Send for our 28- 
page booklet “Advertising or 
**Salesmanship and Sales Manage 
ments’’ (36 pages). Each is pack- 
ed with practical information, 
They are free. So are the willing 
services of our Advisory Depart- 

ment. 
INTERNATIONAL CORRESPONDENCE 
SCHOOLS LTD, Dept. A.W. 20 
tnternationa! Bidgs., Kingsway, WC. 


HMAUSTRATOR hing free © work 
Wa a ‘ 
Box Ad Weekly 1801 ic4 
POSTER INSPECTIONS “we 
a Wa “ s tor 
al as 4 a 
Box 9388 Ad Week 4 
BELGIUM all Freo uish) 
py as we as : 
“ B a 
ser ] a 
a I ¥ if 
wre 
Box & Ad. We 4 
RECIPES ginal and pes 
: fied cookery 
Box is Ad a | 
FIRST CLASS artist 
n 
Box 6 Ad. Werk ia 


Lists o RETAIL BLYERS Separt 
ment T mu! uph ops 
STORES OF THE Dire 
tory S20 pages 4 mt 
magazine of’ ‘retailing ratios 

i 

FOR ALL commercial MUS 
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BUSINESS OPPORTUNITIES 


SPACE REPRESENTATION 


Offices have recently been opened in 
Manchester for represemauosn of 
lechoxal Journals of the highest 
calibre We afe interested Ww receive 
enquiries from Journals oot repre 
sented im the Normh of England 


Box 9977 
Advertiser's Weekly 180 Fleet 61 EC4 


WANTED 
A PARTNER 


To help build an Advertising 
Consultant practice A little 
capital would be useful but 
experience and contacts more 
so. The present organisation 
has a studio to back it, good 
premises and good accounts 
A most interesting partnership 
for the nght man 
Please write, 


Box 13782 
Advertiser's Weekly 180 Fieet 6: EC4 


BOROUGH OF BRIDLINGTON 


PRINTING OF HOLIDAY 
GUIDE, 1953 


Tenders are invited for the 
printing and supply of 25,000 
copies of the 1953 issue of the 
Bridlington Holiday Guide 
Specification and further in- 
formation can be obtained 
from the Publicity Manager, 
Information Bureau, Bridling- 
ton. Tenders must be received 
by the undersigned not later 
than 18th April, 1952 


S. BRIGGS, 
Town Clerk. 


Town Hall, 
Bridlington 
3rd March, 1952 


See ere Tt 


Modern organisation and plant. Regular 
road collection and delivery service to 
London (35 miles). On main line. Ask 
for London representative to call 
Printers to the trade for 50 years 
WM. CARLING @ CO. LTD. 
Hitchin, Herts, Hitchin 93 


PRINTERS 


TPN PRICES fered for printing 
cafiets to house journals, High quality 
colour, ei. Coates & Hall, Bridimgion 


See February 2! issue of Adver- 
tiser's Weekly, pages 314, 315 
and 317 for the Advertising 
Services & Supplies Section 
March 20 will the next 
issue containing these services. 
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APPOINTMENTS VACANT 
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be made through « Local Office of the Minitry of Labour of « Scheduled Employment 
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vsles be or she, of the employment, 
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ce to overseas Associates 
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had varied experience in an 


particularly in merchandis- 
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e 30-35 years. Pension 
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ASSISTANT Manager 
F nagince h London 


REPRESENTATIVE FOR 
, WELL-KNOWN STUDIO 


Well-established and expanding 
Studio requires representative 
an opportunity for a man witha 
pleasing personality and some 
knowledge of the business to 
grow with us 


The appointment will be a 
permanent one Please state 
age, experience and salary 


required to 
™ | Box 13772 
Advertiser's Weekly 180 Fleet 61 EC4 


SECRETARY. fo D r of Weat End 
Aucncy. Must be well educated, smart 
and nt acnt ta ss Shorthand 
Typing Eup - t c work and 
a act are wn initiative 
Wr with fu " ars 
Box 9 Ad. Weekly 180 Fleet St BC4 
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APPOINTMENTS VACANT 


REPRESENTATIVE 


for Studio 


\ zg f first class artists 
equires 4 ve representative 
commussior and expenses 
with some connections. Salary, 
Man or woman 

Please phone TEMple Bar 


48 | and ask =—s for Mr 
( arpenter 


an EXPERIENCED PRODUCTION 
ASSISTANT juired who intends to 


maa F Suc work 

acer bot appomiment writ 

Se a John Haddon & Co.. Lid 
Salut Se ca phone 

CEN«ta 


COPY LAYOUT MAN 
required for Advertising Studio 
Write stating experience and 
Salary required to 
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FIRST CLASS 
VISUALISER 
WANTED 


Wanted by London Agency, a 

class Layout Visualiser for 
work on a number of interesting 
world wide accoums This post 
filers an Opportunity to the man 
with progressive ideas, who is 
ible to produc “roughs” if 
necessary during agency and 
ig discussions, and 
hoiwshed visualisa- 
Good prospects and 


generous salary for suitable 
pr { Write, stating age, 
aE » present post, salary 


quired to 
The Managing Director 


Box 13778 
Advertiser's Weekly 180 Fleet St EC4 


REPRESENTATIVE for | Skating 
F ation tO se spa Advertisers 


Box ; Ad. Weekly 180 Ik SEC4 


A GOOD TALL 
COPYWRITER 


head and shoulders above 
thers of hig age (30-ish) and 
‘xperience (5 years or so) is 
wanted by an agency that will 
give him hard work to do, a 
good salary and a chance to 
achieve the height of his 
ambition 
Write—in your own hand 
writing please to 


Box 13747 
Advertiser's Weekly 180 Fieet St ECS 
staf know / thi acancy 
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"Phone your 


‘CLASSIFIED ADVERTISEMENTS 


PUBLICITY MANAGER 


National Newspaper Group 


Applications are invited from men aged 
under 40 for appointment as Publicity 
Manager of a leading London national 
newspaper group. An initial salary of 
between £1,500 and £2,000 is contem- 
plated, with prospects of advancement. 
The qualifications which are desired include 
experience of campaign planning, creative 
work and organisation of public events. 
Applicants should state age, details of 
education and of previous appointments, 
and present salary. Letters, which will be 
treated in very strict confidence, should 


be addressed to Box 13773 Advertiser's 


Weekly, 180 Fleet Street, London, E.C.4. 


The advertiser's publicity staff know of 


this advertisement. 


Classifieds to CHA 88 44 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


THERE'S A GOOD JOB 
GOING AT BRISTOL 


at a commencing salary of 
£600/£700 p.a. for a copywriter- 
visualiser with agency exper 
ence to youn progressive 
reative team, with excellent 
prospects. Write to 


GLOVERS ADVERTISING LTD. 
MARK LANE, BRISTOL, I (Tel. 25483) 


30 BOUVERIE ST., FLEET ST. EC 4 
(Tet. CiNeral 2892) 


ASTRAL ARIS GROLP LID. 
Contact Mar Woman t repeen 
ading Art and tud 
Contact Salcs Manager 
AGENCY requires ut am py men 
for technka! and ma 4 count 
Particulars in confidence 


i Ad Weekly 180 Fleet Sc bC4 


London Studio has vacancies 


for the following staff 


(a) A. stilitife and general 
artist. 


(b) An all-round retoucher. 


¢) Four competent technical 
aftist-draughtsmen abic [to 
work from blueprints 
photographs or actual 


machines 


Lettering by all artists is 
desirable but only essential 
for A. and B. Good salaries 
and conditions. Apply giving 
full details but not specimens 
in the first instance t 
Box 999! 
Advertiser's Weekly 180 Fleet 6: EC4 
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_- h East | jon Manufacturer 
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COPY LAYOUT MAN — 
Required 


London agency requires good 


py layout man with practical 
wwledge of h unts 
Must be able produce work 


ng layouts to own copy themes, 
with knowledge of casting off 
ind type specification. Excellent 
prospects and appropriate salary 
© applicant with right caper 
nee Write, a ng age, caper 
’ r “et pos sala 
yuired to 
Ad . ve Dir 
Box (i779 
Advertiser's Weekly 180 Fleet Sr ECS 
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ADVERTISER'S WEEKLY 


Advertiser's 


@ REGISTERED 
AT GPO AS A 
NEWSPAPER 


THursDay, Marcu 6, 1952 


S. a copy 
52/6 a year 
Post free 


THE ADVERTISER’S GUIDE TO 
POINT-OF-SALE PUBLICITY .... 


*TRAPINEX HALL-MARKING‘* is the title of a bright and 
informative booklet that gives the story behind the well known 
TRAPINEX HALLMARK. 


Send for a copy and see for yourself how point-of-Sale publicity 
in all its forms, from a distinctive branding of the product itself 
to show cards, window transfers, pelmets and bulk container 
marking, are carried out with brilliant effect in TRAPINEX 
HALLMARKS 


Although the TRAPINEX HALLMARK pigment is unique in 
containing secret ingredients, the years of experience, research 
and knowledge, the close co-operation between TRAPINEX 
and their clients the world over, has long been another secret 
ingredient that has assured their continued success and 
effectiveness. 

The unchallenged excellence of TRAPINEX HALL MARKS have 
convinced scores of manufacturers that they are alone worthy of 
marking or publicising a fine product 


A TRUE HALLMARK 


TRAPINEX 
HALLMARKS 


TRAPINEX HALLMARKS are 
the perfection of the famous 
TRAPINEX Transfers, developed 
over the last 17 years. Quite 
different from others, TRAPINEX 
HALLMARKS we «2 anigue 
plement with secret tneredicnts 
that ensure amaving derability 
and brilliance, without unsightly 
film or background, and enable 
marks of any size to be applied 


A proud signature on a job well dene f 


Trapinex (Regd) Paint Transfers are fully Patented and manufactured by :— 


TRAPINEX LTD., 100 COMMERCE HOUSE, HIGH ROAD, WOOD GREEN, 


Phone > Bowes Park 6811/3 "Grams : Trapinex, Wood, London 


LONDON N.22 


Cables : Trapinex, Londo 


Published by the Propriecors, BUSINESS PUBLICATIONS, Ltd. at their office at 180, Fleet Streer 
March 6, 1952. Printed in England by Scaples Printers Limited at their Great Titchfield Street, London, establish 


CALL FOR VOLUME 
SELLING 


“Don't let us get into rings and 
trusts where we fix prices.” Sir 
Charles Bartlett, managing director, 
Vauxhall Motors, told London 
branch Incorporated Sales Mana- 
gers’ Association yesterday. 
is certain economic death. 
circumstances you can't 
world at large. We can no longer 
tolerate in this country business of 
selling goods at three, four or five 
times cost. Volume products can 
only be supported by volume sell- 
ing. Beyond English Channel you 
are going to sell what customer 
wants—not what you want to sell 
him. Remind your design people 
they have got to appeal to wider 
public than exists in these islands.” 


NEW RAZOR BLADE 


New Pal-Personna razor blade, 
the Pal Gold Phin, being marketed. 
Heavy sational campaign soon in 
dailies, Sundays, magazines (up to 
Il in. triples), also nation-wide 
posters. Agents: J. Walter Thomp- 
son Co. 


A.B.C. MEMBERS 


New members of Audit Bureau of 
Circulations are: “British Radio & 
Television,” “Charles Buchan's 
Football Monthly,” “Evening News 

Times” (Worcester), “Golf 
Monthly,” “Tyrone Courier & Dun- 
gannon News,” “Wishaw Press & 
Advertiser,” and Napper, Stinton, 
Woolley Ltd. 


Look For Gold Seal “biggest 
ever” campaign for years, launched 
by Dunlop yesterday (Wed.) with 4 
pages in 3 nationals and leading pro 
vincials. Full page booked “FE vening 
Standard,” 4 page “The Star.” 
Magazines (colour where possible), 
bus sides, dealer aids being used. 
Agent: Charles F. Higham. 


Wakefield Advertising appointed 
agents for Jaytex Shirt Co., Ltd., 
who previously placed direct. Fall 
colour pages have been booked in 
“Outiitter,” “Men's Wear,” “Man 
and his Clothes,” and “Cloth and 
Clothes.” 


Scientific Publicity Lid. now 
handling Lux-Lax Ltd., women's 
underwear account. Campaign in 
M women's journals starting soon. 


Formerly manager of research 
department of B.F.T.R.O., G. P. 
Vigart has joined British Market 
Research Bureau Ltd. to take charge 
of their overseas research division. 


London, E.C.4 


(Phone hancery 8844 


ment 


ice ; 
ae | | i 
ae “ 
A Weekl im § 
Cae ee y as 
: 4 pe SS/- (overseas) x 
al Se nel 
> STOPPRESS 
- | 
— ; 
‘ F WS | 5 
a rN M4 
a ai Oy | 
é . : 
D , SS ai : 
a a f . : 
. 7 Lahtp Be. 
ey 4 oy, — “) : 
a Fie, 4. fy ; 
2 oe ‘ % <e %, ‘ 
ae 4f “eet, 7 
r E - S| | 
; of ; 
7 8 ees i 
oh 
4 . 
ta , 
ie 
* a : by enmskilied labour 
om pPlv 
7 +2 
ie s & 
: = a 
nil "THE Bygnled wor 
. PINEX “ss 
2 a ed | 
ei a | . 
: te { 
ei “mt —a 
—— 0 en eT 
ea I | a ce es ES i eA ee 


